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10 reasons for studying at management center    innsbruck.

A l iving university town

With its 35,000 students, the international  

conference and Olympic city of Innsbruck is  

one of the most popular university locations in 

the German-speaking area, with a rich tradition 

of learning, academic excellence and a vibrant 

student scene in terms of culture and living  

facilities, discourse and encounter. 

2.
Studying where others spend their holidays

With the city’s central location between Italy, 

Switzerland and Germany, the spectacular 

mountain scenery of the Tyrol, the MCI’s prox-

imity to Innsbruck’s lively Old Town, its syner-

gistic ties to Innsbruck University and the im-

pressive architecture of the campus, the MCI 

mentors the motivated in a unique setting for 

study and leisure.

1.

6.
Service for success  

A professional Language Center for the major 

languages of the world, excellent library fa-

cilities and study corners, modern eLearning 

platforms, an effective Career Center with job 

offers, internships and intercultural training 

programs, an effective Startup Center, a wide-

ranging sports program and a highly committed 

Alumni & Friends Club additionally enrich the 

MCI’s study programs and enhance the career 

prospects of MCI students and graduates.

5.
Let’s go international

Students and faculty from all over the world, 

a semester abroad and intensive modules at 

prestigious partner universities, double-degree 

options, internships with global players, and a 

variety of international activities open the door 

to international perspectives, intercultural com-

petence and professional development.

Outstanding conditions for study  

Demanding admissions procedures form the 

foundation for successful study of a high stan-

dard with team working in small groups, fast 

progress and low dropout rates. Curricula with 

a strong practical orientation, intensive sup-

port and the MCI’s proverbial service orienta-

tion guarantee a quality learning experience, 

personal wellbeing and optimum prospects on 

the job market.

3.
Excel lence in teaching

With a mixed faculty comprising the MCI’s own 

professors and teachers, visiting lecturers from 

a wide variety of countries, and executives and 

recognized experts from the fields of business, 

research, consulting and the liberal professions, 

the MCI offers a synergistic combination of theory 

and practice that creates added value for students 

and encourages them to put their new-found 

knowledge to the test.

4.

Successful graduates

In numerous studies and employee testimonials, 

MCI students score highly for practical know-

how, international thinking, an achievement-

oriented approach, and a sense of responsibil-

ity and motivation that go well beyond their 

immediate duties. That makes them the people 

to turn to in demanding situations and explains 

their standing in trade and industry, as illus-

trated by the successful careers of so many MCI 

graduates.

8.7.
Vibrant network  

At the MCI, ongoing collaboration between the 

university, public authorities and the two sides of 

industry is the key to a combination of stability and 

entrepreneurial flexibility. It also promotes con-

tacts, provides access to networks and generates 

international acceptance to the benefit of students. 

Regular visits by leading members of the scientific 

and business communities, and the worlds of poli-

tics and the arts, and by numerous friends and pa-

trons of the MCI are a reflection and driving force 

of this exemplary openness to the world.
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10 reasons for studying at management center    innsbruck.

10.
Ranked no. 1

Clear positioning, a credible brand and top plac-

es in the rankings help students in their difficult 

choice of university and study program. A string 

of outstanding results in accreditation procedures, 

polls and rankings are confirmation of the high 

quality and level of acceptance achieved by the 

MCI. They strengthen its reputation and build 

trust on an increasingly complex higher educa-

tion market.  

9.
Powerful brand

As the Entrepreneurial School®, the MCI has 

been deliberately positioned in contrast to the 

traditional universities, private universities and 

universities of applied sciences, offering a top-

quality combination of practice-oriented study 

programs, continuous education at university 

level, competent research, targeted knowledge 

transfer and innovative startups, all under one 

strong, internationally protected brand.

Founded by the University of Innsbruck, the Tyrolean regional authority, the Innsbruck municipal authority, 

the Tyrolean Chamber of Commerce, Tyrolean Chamber of Labour and the Confederation of Tyrolean Industry, 

Management Center Innsbruck now occupies a prominent position in the international university scene. In 

the meantime some 3,000 students, 1,000 members of faculty and 200 partner universities from all over the 

world appreciate the unique Innsbruck Open University concept and the outstanding quality of the offering. 

We think that you, too, will be impressed by the Entrepreneurial School®.

Dr. Andreas Altmann

Rectormentoring the motivated.

See page 62 for more details on the  

on the Entrepreneurial School®





Close ties between business-oriented study programs, specific problems confronting real companies, and 

practical research and development form an integral part of the MCI concept and offer students the at-

tractive proposition of working on current questions and solutions in the fields of business and research.  

The society-oriented study programs, on the other hand, address today’s processes of fundamental social change, 

leading to increasingly complex social problems and the growing importance of the sustainable socio-economic 

developments needed to solve them. Whereas the study programs in social work are devoted more to problem-

solving at the level of the individuals involved, the management-related programs, with their international orienta-

tion, have a stronger a focus on the institutional, organizational, political and systemic level.

Through intensive interaction with the practical world of business as reflected in a variety of specific projects, 

students quickly understand the relevance of the knowledge they acquire in classes. To round off the experience 

of studying in the field of Business & Society, full-time students spend a semester and part-time students attend 

multi-week intensive modules at one our well known partner universities.

BACHELOR 

Business Administration online PT* 9 

Business & Management  FT 10 

Business & Management PT*  11 

Management, Communication & IT  FT* 12

 Management  12

 Media  13

Management & Law FT* 14

Nonprofit, Social & Health Care Mgmt. FT* 15

Social Work FT* 16 

Tourism Business Studies  FT* 17

MASTER 

Entrepreneurship & Tourism  FT / FT*  18

 Marketing Management  18

 Strategic Management  19

International Business & Management  FT / PT 21

International Business & Law  FT 22 

International Health & Social Mgmt. FT 23 

Management, Communication & IT   FT 24

Social Work, Social Policy & Mgmt. FT* 25

management & society.

Dr. Jürgen-Matthias Seeler

Business Administration online

Prof. Hubert J. Siller

Tourism Business Studies 

Entrepreneurship & Tourism 

Prof. Bernd Kirschner

Business & Management

International Business

Prof. Dr. Ralf Geymayer

Management & Law

International Business & Law

Prof. Dr. Peter J. Mirski

Management, Communication & IT 

Prof. Dr. Siegfried Walch

Nonprofit, Social & Health Care Management

International Health & Social Management

PD Dr. habil. Belachew Gebrewold

Social Work

Social Work, Social Policy & Management

FT = Full-time study program, PT = Part-time study program, * = Program in German
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Modern lifestyles call for new study formats. This new Bachelor program is based on mobile learning, which makes it easier 

to combine study with work and the family. Innovative blended learning strategies facilitate independent study through 

interactive content design. The MCI’s eCampus supports students with modern didactic formats including webcasts, vid-

eos, blogs, moderated chats, live streams and digital course materials. An intelligent mix of online courses, attendance 

modules and electronic media is the key to a combination of mobile or distance learning and personal interaction between 

lecturers and students for study to the highest standard. Teachers from all over the world, professional online support, 

interactive platforms and a full service offering ensure effective mentoring for motivated students and a successful out-

come to their efforts.

business administration online. 
BACHELOR

TIME MODEL  Online study program & mobile learning, additional mandatory attendance 

  modules, part-time

DEGREE  Bachelor of Arts in Business  |  B.A.  |  BA*

  *Use of the academic degree in combination with the brand MCI officially approved 

LANGUAGE  German 70%, English 30%

STRUCTURE 1st – 3rd semesters: Fundamentals

  3rd – 5th semesters: Avanced Business Administration 

  6th semester: Internship available, Bachelor thesis, final exam 

CONTENTS Business administration  30%

  Management & organization  13%

  Marketing 8%  

  Economics & law 8%  

  Accounting & controlling 8% 

  Academic writing 20%

  Self-management & communication      13%

PROFESSIONAL •  Administrator

OPPORTUNITIES •  Project assistant

  •  Junior consultant

  •  Quality management

  •  Marketing & sales

  •  Accounting & controlling

  •  HR management

CONSECUTIVE MASTER •  International Business & Management (p. 21)

  •  Entrepreneurship & Tourism (p. 18/19)

  •  International Business & Law (p. 22)

  •  International Health & Social Management (p. 23)

  •  Management, Communication & IT (p. 24)

PROGRAM IN GERMAN
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TIME MODEL  Full-time

DEGREE  Bachelor of Arts in Business  |  B.A.  |  BA*

  *Use of the academic degree in combination with the brand MCI officially approved 

LANGUAGE English 100%

STRUCTURE 1st – 4th semesters: Fundamentals

  4th semester: First Bachelor thesis

  5th semester: International semester

  6th semester: Integrative internship, second Bachelor thesis and final exam

CONTENTS Business administration  48%   

  Economics, law & society  10%  

  Social & communicative skills 5%   

  Scientific methodical competencies  19%

  Interdisciplinary competencies  18%

PROFESSIONAL •  Industrial sector

OPPORTUNITIES •  Trading companies

  •  Tax advisory & auditing

  •  Business consultancy

  •  Banks & insurance companies, investment counselling

  •  Advertising agencies

  •  Market research & opinion polls

  •  Public administration

  •  Recruitment consultancies & HR management

CONSECUTIVE MASTER •  International Business & Management (p. 21)

  •  Entrepreneurship & Tourism (p. 18/19)

  •  International Business & Law (p. 22)

  •  International Health & Social Management (p. 23)

  •  Management, Communication & IT (p. 24)

Large numbers of inquiries from the business world and young people are clear evidence of the need for an internationally 

oriented degree program in the field of business administration & management, not only at the Master’s but also at the 

Bachelor’s level. This full-time Bachelor program – one of the first of its kind in the German-speaking world – is taught 

entirely in English. It attracts students from all over the world preparing for an international career. The program provides 

a perfect preparation for junior management positions as it offers a profound general management education perfectly 

blended with courses that enable students to acquire methodological and scientific skills, understand the contexts of 

management and develop management skills and experience.

business & management.
BACHELOR
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The part-time study program in Business & Management for Professionals combines in-depth training in General Manage-

ment with targeted specialization options. Thanks to their broad, cross-functional training, graduates are able to develop 

efficient solutions to meet today’s business challenges. The program itself is designed to take account of the professional 

background and experience of our part-time students. In addition to quality teaching in the relevant subjects and their 

methodologies, the program also has a strong emphasis on social and communicative skills and interdisciplinary compe-

tence. This ensures that graduates are well equipped to hold demanding positions in business and society.

TIME MODEL   Part-time 

DEGREE  Bachelor of Arts in Business  |  B.A.  |  BA*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE  German 70%, English 30%

STRUCTURE 1st – 3rd semesters: General Management

  4th – 5th semesters: Choice of two out of four specializations 

   •  Controlling & Finance

   •  Business Process Management & Networks

   •  Marketing & Sales

   •  Human Resources & Organizational Development

  4th – 5th semesters: Bachelor theses  

  6th semester: International Studies and Bachelor exam

CONTENTS  General Management     75%  

  1st specialization      9%  

  2nd specialization      9%  

  International Studies      7%  

PROFESSIONAL •  Management consulting

OPPORTUNITIES •  Commercial agent, wholesale & retail

  •  Banks, insurance companies, financial services

  •  Market and opinion research, marketing

  •  Accountancy, auditing

  •  Manufacturing, industry, logistics

  •  Personnel consulting, HR management

CONSECUTIVE MASTER •  International Business & Management (p. 21)

  •  Entrepreneurship & Tourism (p. 18/19)

  •  International Business & Law (p. 22)

  •  International Health & Social Management (p. 23)

  •  Management, Communication & IT (p. 24)

business & management.
BACHELOR PROGRAM IN GERMAN
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TIME MODEL   Full-time

DEGREE Bachelor of Arts in Business  |  B.A.  |  BA*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE  German 60%, English 40%

STRUCTURE  1st – 2nd semesters: Fundamentals

   3rd – 4th semesters: Major Management

   5th semester: International semester, first Bachelor thesis 

   6th semester: Integrative internship, second Bachelor thesis and final exam

CONTENTS Basic Business Administration, Communication & IT 40%  

  Major Management 30%  

  Academic writing | R & D | internship 20% 

  English, social skills  10%

 

PROFESSIONAL •  Assistant to senior management

OPPORTUNITIES  •  Junior marketing analysis

  •  Junior controller

  •  Junior ERP consultant

  •  Junior positions in information systems management, project management,  

      business intelligence and analytics

CONSECUTIVE MASTER •  Management, Communication & IT (p. 24)

  •  International Business & Management (p. 21)

  •  Entrepreneurship & Tourism (p. 18/19)

  •  International Business & Law (p. 22)

  •  International Health & Social Management (p. 23)

Modern management is dependent on effective information and data processing for successful decision-making. 

In addition, developments in the field of IT, such as mobile terminal devices with innovative functionality, have 

brought a sea-change to many fields of business. The ability to integrate such knowledge and skills in business 

management and process design and implementation is in keen demand on today’s employment markets.

Effective data flow design and IT-supported processing of relevant information for management are key compe-

tences that are decisive for success or failure on today’s marketplace. The specialization in Management has a 

focus on information economics, controlling, production planning and logistics, business intelligence, management 

information systems and leadership.

BACHELOR

management,  communication & it .
Major  Management

PROGRAM IN GERMAN
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The last few years have brought enormous changes to communication between enterprises and customers. Modern 

marketing strategies now integrate all Internet-based channels of communication like Twitter, Facebook, Youtube 

etc. and combine them with classical communication tools. Given today’s low-cost production methods in the field 

of audiovisual media, small businesses are now able to position themselves on regional and international markets. 

The ability to integrate such knowledge and skills in the design of digital marketing and media campaigns is in 

keen demand on today’s employment markets. The specialization in Media has a focus on media economics, media 

planning, information logistics, media design, user experience and the targeted use of social media.

BACHELOR

management,  communication & it .
Major  Media

TIME MODEL    Full-time

DEGREE  Bachelor of Arts in Business  |  B.A.  |  BA*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE  German 60%, English 40%

STRUCTURE 1st – 2nd semesters: Fundamentals

   3rd – 4th semesters: Major Media

   5th semester: International semester, first Bachelor thesis 

   6th semester: Integrative internship, second Bachelor thesis and final exam

CONTENTS Basic Business Administration, Communication & IT 40%  

  Major Media 30%  

  Academic writing | R & D | internship 20% 

  English, social skills  10%

 

PROFESSIONAL •  Junior marketing 

OPPORTUNITIES •  Junior consulting

  •  Junior information management

  •  Junior project management

  •  Junior media-/campaign management

  •  Human interface designer

CONSECUTIVE MASTER •  Management, Communication & IT (p. 24)

  •  International Business & Management (p. 21)

  •  Entrepreneurship & Tourism (p. 18/19)

  •  International Business & Law (p. 22)

  •  International Health & Social Management (p. 23)

PROGRAM IN GERMAN
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The last few decades have seen fundamental change in university law and economics programs, with a growing focus on 

business administration and management-oriented subjects and on legal aspects of economics, and conversely on a strong 

competence in economics in the field of law. In addition, both fields have become subject to an increasing degree of 

specialization and internationalization. The result is a completely new, future-oriented profile at the interface of business 

and law, offering outstanding career opportunities.

management & law.
BACHELOR

TIME MODEL   Full-time

DEGREE  Bachelor of Arts in Business  |  B.A.  |  BA*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE  German 70%, English 30%

STRUCTURE 1st – 4th semesters: Fundamentals

  5th semester: International semester and first Bachelor thesis   

  6th semester: Choice of specialization, internship, second Bachelor thesis 

  and Bachelor exam

CONTENTS  Applied economics 40%

  Applied law 30%

  Foreign languages & social skills 15%

  Professional tools & scientific methods 15%

PROFESSIONAL •  Industry

OPPORTUNITIES •  Wholesale & retail

  •  Accounting, auditing

  •  Management consulting

  •  Banking & insurance, financial consulting

  •  Advertising

  •  Market and opinion research

  •  Energy and water supply

  •  Telecommunications

  •  Professional associations, public administration

  •  Personnel consulting, placement services

CONSECUTIVE MASTER •  International Business & Management (p. 21)

  •  Entrepreneurship & Tourism (p. 18/19)

  •  International Business & Law (p. 22)

  •  International Health & Social Management (p. 23)

  •  Management, Communication & IT (p. 24)

PROGRAM IN GERMAN
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Social and global change demand a level of flexibility of nonprofit, social and health organizations that permits them to 

adjust to rapidly shifting needs and problems and to respond to new challenges. Decision-makers must be able to perform 

a clear analysis and critical assessment, argue a convincing case and take the right decisions in an entrepreneurial spirit. 

Modern business management tools and methods, in-depth knowledge of the institutional realities, and decision-making 

and management competence are now standard requirements in nonprofit, social and health organizations and are gen-

erating growing demand for qualified personnel at the various levels.

BACHELOR

TIME MODEL   Full-time

DEGREE  Bachelor of Arts in Business  |  B.A.  |  BA*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE  German 70%, English 30%

STRUCTURE 1st – 4th semesters: Basics and specializations 

  4th or 5th semester: International semester, first Bachelor thesis

  6th semester: Integrated 15-week internship and second Bachelor thesis  

CONTENTS  Economics & politics   17%

  Management  25%

  Relevant specialization  20%

  Social-communicative competences   15%

  Scientific methodology  23%

PROFESSIONAL •  Health, nursing, public health, health promotion

OPPORTUNITIES •  Social services, basic material security, services of general interest, welfare

  •  The arts, leisure, recreation, sports 

  •  Education, science, research

  •  Personal development, mediation, coaching, self-help

  •  Regional development, regional and business location management, 

   business development

  •  National and international administration

  •  International organizations, development cooperation

  •  Politics, associations, citizen action groups, lobbying

  •  (Social) insurance, finance, foundations, fundraising

  •  Consulting, liberal professions

CONSECUTIVE MASTER •  International Health & Social Management (p. 23)

  •  Social Work, Social Policy & Management (p. 25)

  •  Entrepreneurship & Tourism (p. 18/19)

  •  International Business & Management (p. 21)

  •  International Business & Law (p. 22)

  •  Management, Communication & IT (p. 24)

nonprofit, social & health care management.
PROGRAM IN GERMAN
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The last few decades have been a period of fundamental structural change for professions in the field of social work. The 

scope, level of professionalization and qualification requirements have increased enormously in response to changes in the 

social framework and the growing complexity of social problems. In addition to crisis intervention, there is now a clearer 

focus on the need for preventive measures, and for well-researched, ethically acceptable and financially sustainable solu-

tions for social problems at the sociological, psychological, legal, organizational and economic levels. At the same time 

increasing importance is attached to professional and targeted action in combination with a responsible and respectful 

style of working with clients in need. Socially committed graduates can look forward to an expanding field of work.

TIME MODEL   Full-time

DEGREE  Bachelor of Arts in Business  |  B.A.  |  BA*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE  German 70%, English 30%

STRUCTURE 1st – 3rd semesters: Fundamentals

  4th semester: Integrated internship

  5th semester: International semester     

  5th – 6th semesters: Bachelor theses 

CONTENTS  Social work & related studies  17% 

  Fields of application of social work  17% 

  Methodology and competence in social work  36% 

  Basics of social work research   13% 

  Practicals   17%

PROFESSIONAL •  Child, youth and family welfare 

OPPORTUNITIES •  Basic material security, services of general interest

  •  Migration, integration, intercultural work

  •  Health (chronic problems)

  •  Education, careers, personal development

  •  Delinquency, crime, re-socialization

  •  Life, competence and careers counselling

  •  Industrial social work

  •  School social work, crisis intervention work, street work

  •  People with special needs, rehabilitation clinics, hospitals

  •  Psychosocial counselling

  •  Social work with the elderly and people in need of care

  •  Addictions, psychosomatic and psychiatric disorders

  •  Gender-specific work

CONSECUTIVE MASTER •  Social Work, Social Policy & Management (p. 25)

  •  International Health & Social Management (p. 23)

BACHELOR

social  work.
PROGRAM IN GERMAN
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In recent years, the tourism industry in the Alps has been confronted by increasingly demanding and critical visitors with 

rapidly changing holiday preferences and different booking and purchasing habits, and by dramatic developments in 

the field of information and communications technologies. These market changes have been accompanied by a process 

of growth in the average size of the players in the tourism and service sectors. The growing market power of the travel 

operators and above all the galloping pace of technological developments in the tourism and leisure industries call for 

focussed strategic thinking and professional management. The Bachelor program in Tourism Business Studies is designed 

to meet these requirements by addressing the current needs of the industry at the level of theory and practice. 

TIME MODEL   Full-time

DEGREE  Bachelor of Arts in Business  |  B.A.  |  BA*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE  German 65%, English 35%

STRUCTURE 1st – 4th semesters: Fundamentals

  5th semester: Integrative internship and first Bachelor thesis  

  6th semester: International semester, second Bachelor thesis and 

  Bachelor exam

CONTENTS  Fundamentals: economics  25%   

  Tourism and leisure management  25%   

  Tourism marketing   10%   

  Business management   10%   

  Communication & foreign languages   20%  

  Academic writing   10%

PROFESSIONAL •  DMO – destination management organizations (TVB, LTO, NTO)

OPPORTUNITIES •  Hospitality trade

  •  Event management

  •  Leisure, sports and health facilities

  •  Tourism and leisure consulting

  •  Cable car industry

  •  Tour operators and travel agents

CONSECUTIVE MASTER •  Entrepreneurship & Tourism (p. 18/19)

  •  International Business & Management (p. 21)

  •  International Business & Law (p. 22)

  •  International Health & Social Management (p. 23)

  •  Management, Communication & IT (p. 24)

tourism business studies.
BACHELOR PROGRAM IN GERMAN
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TIME MODEL  Full time (block teaching), part-time work possible

DEGREE  Master of Arts in Business  |  M.A.  |  MA*

  *Use of the academic degree in combination with the brand MCI approved 

LANGUAGE English 100%

STRUCTURE 1st – 3rd semesters: Core curriculum

  3rd semester: International semester 

  (optionally abroad / international study program)

  4th semester: Selected topics, Master thesis and final exams

CONTENTS Entrepreneurship & leadership skills  26% 

  Marketing management  22% 

  International tourism & markets  28% 

  Destination & innovation  24%  

PROFESSIONAL •  Destination management organizations (TVB, LTO, NTO)

OPPORTUNITIES •  Hospitality industry

  •  Event management

  •  Leisure, sports and recreational facilities

  •  Tourism consulting businesses

  •  Cable car industry  

  •  Tour operators and travel agents

 

MASTER

The Master specialization in Marketing Management gives students a sound understanding of the skills, knowledge and 

theories needed to apply entrepreneurial thinking and work as managers and executives for service providers in the tour-

ism and tourism-related industries. Within the framework of the key area marketing management, the courses focus in 

particular on current problems and major concepts in tourism marketing. The combination with further attractive key areas 

including Entrepreneurship & Leadership skills, International Tourism & Markets as well as Destination & Innovation offers 

students a unique opportunity to gather sound management expertise in the field of international tourism.

entrepreneurship & tourism.
Major  Market ing Management
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What I find especially fascinating about this innovative Master degree program is the perfect 

combination of theory and practice.

Dr. Dirk Glaesser, World Tourism Organization, UNWTO, Madrid / ES

„

MASTER

TIME MODEL   Full-time (block teaching), simultaneous employment possible to some extent

DEGREE  Master of Arts in Business  |  M.A.  |  MA*

  *Use of the academic degree in combination with the brand MCI approved

LANGUAGE  German 60%, English 40%

STRUCTURE 1st – 3rd semesters: Core curriculum

  3rd semester: International semester

  (optionally abroad / international study program)

  4th semester: Specialization, Master thesis and final exams

CONTENTS  Entrepreneurship & management skills 36% 

  Family business management  12% 

  International tourism & markets   28% 

  Destination & innovation  24%  

PROFESSIONAL •  DMO – destination management organizations (TVB, LTO, NTO)

OPPORTUNITIES •  Hospitality trade

  •  Event management

  •  Leisure, sports and health facilities

  •  Tourism and leisure consulting

  •  Cable car industry

  •  Tour operators and travel agents

This Master program has a specialization in Strategic Management & Tourism designed to promote entrepreneurial thinking in 

management in tourism and related service industries. It offers students a unique combination of attractive subjects such as 

entrepreneurship & management skills, international tourism & markets, destination & innovation and family business manage-

ment. The latter is targeted primarily at the specific challenges confronting family-run SMEs on increasingly international and 

competitive tourism and leisure markets.

entrepreneurship & tourism.
Major  Strateg ic  Management

PROGRAM IN GERMAN
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international business & management.
MASTER

TIME MODEL  Full-time and part-time

DEGREE  Master of Arts in Business  |  M.A.  |  MA**

  **Use of the academic degree in combination with the brand MCI officially approved 

LANGUAGE  English 100%

STRUCTURE 1st – 3rd semesters: Core curriculum and choice of two out of four specializations

  4th semester: International Studies, Master Thesis and final exam

CONTENTS International Business Environment & Strategy 8%

  Leadership, Human Resources & Change Management 17%

  Accounting & Corporate Finance 10%

  Process, Quality & Global Supply Chain Management 5%

  Entrepreneurship, Family Business & Digital Business 7%

  Marketing, Sales & Service Management 5%

  Choice of two specializations (out of four modules) 17%

  Business Research 24%

  International Studies 7%

PROFESSIONAL • New ventures & startups

OPPORTUNITIES • Industrial sector

  • Trading companies

  • Banks & insurance companies / investment counseling

  • Business consultancy

  • Tax advisory & auditing

  • Recruitment consultancy & HR management

  • Advertising agencies, digital business & online marketing

  • Market research & opinion polls

  • Public administration

  • Higher education

The Master’s program in International Business & Management* attracts students who intend to start, or have already 

started, a career in an international business environment. It provides a holistic approach with emphases ranging from 

multi-domestic markets to global strategy, from international human resources management to intercultural change man-

agement, and from start-up entrepreneurs to international business leaders. In the light of recent insights into leadership 

and strategy, the program offers its students a unique choice of four fields of specialization: digital business, international 

marketing & services, global operations & supply chains, and corporate finance. Students will be equipped with solutions 

to the challenges arising from rapidly changing contexts and will be prepared to pursue further academic careers.

*Subject to approval of intended changes
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The past few decades have been characterized by a fundamental change in the education curricula of both the legal and 

the economic sciences. Economics, particularly business administration and management-oriented subjects, have under-

gone a considerable development accompanied by an increasing juridification, whereas in law, economic competencies 

are gaining in importance. This trend is eclipsed by a high degree of specialization and internationalization in both disci-

plines. As a result of these developments, an entirely new and future-oriented field of activity is being created right at the 

interface between economics and law, offering excellent career prospects to graduates. This Master Program provides an 

excellent qualification for students from all over the world holding a first degree in business administration, economics, 

management or related fields.

TIME MODEL Full-time

DEGREE  Master of Arts in Business  |  M.A.  |  MA*

  *Use of the academic degree in combination with the brand MCI officially approved 

  Double degree options at 

   LIUC, Castellanza / I

   Edinburgh Napier University / UK

LANGUAGE  English 100%

STRUCTURE 1st – 3rd semester: Core curriculum

  3rd semester: International semester

  4th semester: Master thesis

CONTENTS Applied economic science    30%

  Applied legal science     20%

  Transdisciplinary projects & social skills  30%

  Foreign languages     20%

PROFESSIONAL •  Industrial sector

OPPORTUNITIES •  Trading companies

  •  Tax advisory & auditing

  •  Business consultancy

  •  Banks & insurance companies, investment counselling

  •  Communications & information transmission

  •  Interest groups, public administration

  •  Higher education

 

international business & law.
MASTER D o u b l e  d e g r e e  o p t i o n s

C a s t e l l a n z a
E d i n b u r g h
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Due to the rapid change taking place in the health care sector the demand for internationally qualified individuals is 

continuously rising. This Master Program prepares its students for the increasing challenges of the health care and social 

sector – profit-oriented or charitable, public or private, locally or internationally operating. The opportunities for gradu-

ates of the two-year Master’s program include administrative and management positions in the vast environment of the 

health care sector, in non-profit organizations, public governance and related fields. The Master’s program has been  

accredited by both the EHMA European Health Management Association and the FIBAA Foundation for International 

Business Administration Accreditation and has been awarded with the Certificate for Quality in Internationalisation by 

the European Consortium for Accreditation.

international health & social management.
MASTER
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D o u b l e  d e g r e e  o p t i o n
P r a g u e

ACCREDITED

AWARDED**

TIME MODEL  Full-time

DEGREE  Master of Arts in Business  |  M.A.  |  MA*

  *Use of the academic degree in combination with the brand MCI officially approved 
  

  Double degree option at 

   University of Economics, Prague / CZ 

LANGUAGE  English 100%

STRUCTURE 1st semester: Core modules 

  2nd – 3rd semesters: Specialization

  4th semester: Master thesis

CONTENTS* Law 12,5%

  Economics  12,5%

  Governance  12,5%

  Management  12,5%

  Multidisciplinary module 21%

  Methods (including Master thesis) 29% 

PROFESSIONAL • International organizations, development cooperation (e.g. WHO, OECD, EU)

OPPORTUNITIES •  Medical care, nursing, public health, health promotion

  •  Social services, social security

  •  Education, science, research 

  •  Regional development, regional & location management, economic 

   development

  •  National & international administrative bodies

  •  Politics, associations, interest groups, citizens‘ groups & lobbying

  •  (Social) Insurance, finance, foundations, fundraising, consulting 

**www.ecahe.eu/home/internationalisation-platform
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management,  communication & it .
MASTER

Empowering business through technology. This Master’s program has been designed to equip students with the neces-

sary skills and the business knowledge to think and act like entrepreneurial leaders. Primary curriculum goals include the 

acquisition of sound and application-oriented knowledge, the development of a sound understanding of the theories 

of business information and their implications for business development, and the reflection and discussion of the key 

competencies needed to develop entrepreneurial and intercultural leadership. Seminars and lectures take place from 

Wednesday to Saturday. This allows students to continue with their professional activities during their studies or gain 

practical experience in the field.

TIME MODEL  Full-time, compulsory attendance from Wednesday to Saturday

DEGREE  Master of Arts in Business  |  M.A.  |  MA*

  *Use of the academic degree in combination with the brand MCI officially approved 

  Double degree option at 

   University of Nebraska, Omaha / USA

LANGUAGE  English 100%

STRUCTURE 1st – 3rd semesters: Core curriculum

  3rd semester: International semester

  4th semester: Master thesis

CONTENTS Strategic Management & eBusiness 35%

  Management information systems  20%

  Communication & people   20%

  Applied research 25%

PROFESSIONAL •  Telecommunication industry

OPPORTUNITIES •  Software houses

  •  IT departments

  •  Computer centers

  •  Management consultancy

  •  Creative industry

 

For a globally operating technology company, it remains imperative to get first class, home-grown 

developers as they are educated at the MCI. Internationality acquired through a semester abroad 

and/or a study program in English is a vital entry requirement for us. 

Hannes Kostner, Director Refining & Automation, Swarovski, Wattens / A 

„

D o u b l e  d e g r e e  o p t i o n
O m a h a

“
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This Master’s program, with its focus on an integrated combination of multiple challenges, offers training with a practical 

orientation designed to equip specialists to develop a professional response to social problems and to create and fur-

ther develop the relevant systems. Graduates are able to make appropriate use of the latest methods and techniques of 

social work, analyze social problems on a sound methodological basis, correctly recognize their determinants and make 

an objective assessment of the possible consequences. The objectives of this Master’s program also include academic 

training for a judicious response at the level of social policy, effective and efficient management of social facilities, and 

the competence to address complex topics of social work research.

TIME MODEL   Full-time

DEGREE   Master of Arts in Social Sciences  |  M.A.  |  MA*

  *Use of the academic degree in combination with the brand MCI officially approved 

LANGUAGE  German 70%, English 30%

 

STRUCTURE 1st – 3rd semesters: Core curriculum

  3rd semester: International semester

  4th semester: Master thesis and thesis colloquium

CONTENTS  Social work 17%

  Social work research 36%

  Social work & social policy 31%

  Social work & management 16%

 

PROFESSIONAL •  International development cooperation

OPPORTUNITIES •  Social management

  •  Diagnostics & micro-intervention

  •  PR work

  •  HR management

  •  Regional development, social sustainability, social area analysis

  •  Crisis intervention and management

  •  Policy counselling

  •  Management of social facilities

  •  Social work theory and research

  •  Human rights organizations (Amnesty International, Human Rights Watch, etc.)

MASTER

Finding solutions to social problems presupposes a sound professional identity based on appropriate 

diagnostic, scientific, methodological and ethical standards.

Prof. Silvia Staub-Bernasconi, university teacher and social work researcher, Zurich / CH

„

social work, social policy & management.
PROGRAM IN GERMAN

“





The dynamic pace of economic and societal developments in the 21st century is generating enormous challenges. 

Engineers with an interdisciplinary training and international orientation are of elementary importance for problem 

solving in such basic fields as production, communication, the environment, energy, resources, food and health. 

 

With its Technology & Life Science study programs, the MCI has developed an innovative focus: biotechnology, 

energy engineering, food engineering, mechanical engineering, mechatronics, bioresource technology, environ-

mental engineering, process engineering and industrial engineering. 

 

In addition to a sound grounding in natural sciences and engineering, the program has a strong focus on comple-

mentary economic, legal and social-communicative competences (social skills, soft skills, foreign languages, etc.). 

Motivated lecturers from the business community and the worlds of science and consulting, the international 

orientation of the program and the limited number of places available guarantee optimum conditions for study 

with attractive prospects for the future.

BACHELOR 

Biotechnology        FT* 28

Environmental, Process & Energy Eng. FT* / PT* 30

 Energy Engineering  30

 Environmental Engineering  31 

Food & Bioresource Technologies FT* / PT* 32

Industrial Engineering & Management  FT* / PT*   33

Mechatronics FT* / PT* 34

 Electrical Engineering  34

 Mechanical Engineering  35

MASTER 

Bioresource & Food Engineering  PT* 36 

Biotechnology FT* 37

Environmental, Process & Energy Eng. FT* / PT*  38                    

 Energy Engineering  38

 Environmental Engineering  39

Industrial Engineering & Management PT* 41

Mechatronics & Smart Technologies   FT 42

Mechatronics & Smart Technologies PT* 43

technology & life sciences.

Marco Rupprich, Ph.D.

Environmental, Process & Energy Engineering

Dr. Andreas Mehrle

Mechatronics  

Mechatronics – Mechanical Engineering

Prof. Dr. Katrin Bach 

Food & Bioresource Technologies

Bioresource & Food Engineering

Prof. Dr. Christoph Griesbeck

Biotechnology

Prof. Dr. Gerhard Hillmer, MSc

Industrial Engineering & Management

FT = Full-time study program, PT = Part-time study program, * = Program in German
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In Biotechnology, principles and structures to be found in the natural world are applied to technical processes and products. 

Graduates of this program are able to address problems in the field of molecular biology and to employ modern methods of 

engineering science. They are competent to employ cell culture techniques, operate bioreactors and develop biotechnology 

processes, to transfer procedures tested in the laboratory to full-scale engineering operations and to take general responsibil-

ity for the smooth running of production processes. In addition, they are able to design and supervise bioprocess engineering 

facilities. Thanks to the breadth of their interdisciplinary training, graduates are equipped to work in the full range of what the 

experts refer to as the red, green, white and gray sectors of biotechnology. 

TIME MODEL   Full-time

DEGREE  Bachelor of Science in Engineering  |  B.Sc.  |  BSc*

  *Use of the academic degree in combination with the brand MCI officially approved 

LANGUAGE  German 75%, English 25%

STRUCTURE 1st – 2nd semesters: Fundamentals

  Starting 3rd semester: Specialization

  5th or 6th semester: International semester

  5th or 6th semester: Internship

  6th semester: Bachelor theses and Bachelor exam    

CONTENTS  Fundamentals: mathematics, natural science & engineering    40%

  Specialization in biotechnology  25%

  Academic writing / R & D / internship  15%

  Business administration, management & law  10%

  English & social skills  10% 

PROFESSIONAL •  Biomedical R & D

OPPORTUNITIES •  Pharmaceuticals & diagnostics

  •  Chemicals

  •  Agriculture, food and feed industries

  •  Apparatus and plant engineering for biotechnological applications

  •  Measuring, testing & analysis

  •  Environmental engineering

CONSECUTIVE MASTER •  Biotechnology (p. 37)

  •  Bioresource & Food Engineering (p. 36)

  •  Industrial Engineering & Management (p. 41)

BACHELOR

biotechnology.

With a perfect mix of practical relevance and theoretical knowledge, MCI students are given the 

best possible preparation for the position of senior engineer.

Stefan Kauth, Head of HR Development, Linde AG Engineering Division, Pullach / G

„
“

BACHELOR PROGRAM IN GERMAN



2928



3130

The specialization in Energy Engineering within the Bachelor program in Environmental, Process & Energy Engineering is 

targeted at problem-solving competence for a very extensive portfolio of engineering and technical challenges and makes 

a significant contribution to a professional response to today’s growing energy shortages and environmental problems, 

which are acquiring increasing social relevance. The technology-based transformation of biomass into high grade energy 

is an exciting challenge in a field where forward-looking solutions give promise of rewarding returns. Graduates of the 

Bachelor program can further develop their knowledge in a follow-up Master in Environmental, Process & Energy Engineer-

ing and acquire complementary competence in business administration.

BACHELOR

environmental,  process & energy engineering.
Major  Energy  Engineer ing

PROGRAM IN GERMAN

TIME MODEL   Full-time and part-time

DEGREE  Bachelor of Science in Engineering  |  B.Sc.  |  BSc*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE  German 75%, English 25%

STRUCTURE 1st – 2nd semesters: Fundamentals

  Starting 3rd semester: Specialization in Energy Engineering

  5th or 6th semester: International semester

  5th or 6th semester: Internship

  6th semester: Bachelor theses and Bachelor exam

CONTENTS  Fundamentals: mathematics, natural science and engineering   40%

  Specialization in Energy Engineering  25%

  Academic writing / R & D / internship  15%

  Business administration, management & law  10%

  English & social skills  10%

PROFESSIONAL •  Energy and natural resources

OPPORTUNITIES •  Chemicals

  •  Paper and paper products industry

  •  Environmental engineering

  •  Glass industry

  •  Oil industry

  •  Waste and waste water management

  •  Consulting engineers, consulting, engineering

CONSECUTIVE MASTER •  Environmental, Process & Energy Engineering (p. 38/39)

  •  Industrial Engineering & Management (p. 41)

  •  Bioresource & Food Engineering (p. 36)

  •  Mechatronics & Smart Technologies (p. 42/43)
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The specialization in Environmental Engineering deals with such processes as air and water pollution control, residual 

waste treatment and alternative forms of energy. Environmental Engineering graduates from the MCI are able to analyze 

pollutants and employ the results for the technical solutions needed to reduce their impacts on the soil, air and water. 

The specialization in Environmental Engineering caters for these requirements by communicating the relevant knowledge 

and skills through a combination of in-depth teaching and practical applicability. Graduates of the Bachelor’s program can 

further develop their knowledge in a follow-up Master in Environmental, Process & Energy Engineering, amongst others, 

and acquire complementary competence in business administration.

TIME MODEL   Full-time and part-time

DEGREE  Bachelor of Science in Engineering  |  B.Sc.  |  BSc*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE  German 75%, English 25%

STRUCTURE 1st – 2nd semesters: Fundamentals

  Starting 3rd semester: Specialization in Environmental Engineering

  5th or 6th semester: International semester

  5th or 6th semester: Internship

  6th semester: Bachelor theses and Bachelor exam

CONTENTS  Fundamentals: mathematics, natural science and engineering   40%

  Specialization in Environmental Engineering  25%

  Academic writing / R & D / internship  15%

  Business administration, management & law  10%

  English & social skills  10%

PROFESSIONAL •  Energy and natural resources

OPPORTUNITIES •  Chemicals

  •  Paper and paper products industry

  •  Environmental engineering

  •  Glass industry

  •  Oil industry

  •  Waste and waste water management

  •  Consulting engineers, consulting, engineering

CONSECUTIVE MASTER •  Environmental, Process & Energy Engineering (p. 38/39)

  •  Industrial Engineering & Management (p. 41)

  •  Bioresource & Food Engineering (p. 36)

  •  Mechatronics & Smart Technologies (p. 42/43)

BACHELOR

environmental,  process & energy engineering.
Major  Env i ronmenta l  Engineer ing

PROGRAM IN GERMAN
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TIME MODEL   Full-time and part-time

DEGREE  Bachelor of Science in Engineering  |  B.Sc.  |  BSc*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE  German 75%, English 25%

STRUCTURE 1st – 2nd semesters: Fundamentals

  Starting 3rd semester: Specialization

  5th or 6th semester: International semester

  5th or 6th semester: Internship

  6th semester: Bachelor theses and Bachelor exam

CONTENTS  Natural science & engineering     40%

  Specialization in Food & Bioresource Technologies 25%

  Academic writing & internship mentoring 15%

  Business administration, management & law  10%

  English & social skills 10%

PROFESSIONAL •  Food & animal feed industry

OPPORTUNITIES •  Chemicals & pharmaceuticals

  •  Quality assurance and analytical engineering

  •  Process development

  •  Waste and waste water management

  •  Waste avoidance and disposal

  •  Freelancing professions

CONSECUTIVE MASTER •  Bioresource & Food Engineering (p. 36)

  •  Biotechnology (p. 37)

  •  Environmental, Process & Energy Engineering (p. 38/39)

  •  Industrial Engineering & Management (p. 41)

Food & Bioresource Technology is an interdisciplinary science covering all stages of food production, from the preparation 

and processing of the raw materials to the final product ready for human consumption, with a particular focus on preserva-

tion and packaging. It brings together process engineering, chemistry, the exciting potential of renewable resources as 

well as the production, preparation and processing of suitable regenerative raw materials and all the intermediate stages 

leading up to the finished product. Food & Bioresource engineering graduates from the MCI are qualified to act as the 

link between management, engineers and other skilled workers. They understand the interrelationships between renew-

able resources and the relevant value chain, from raw material procurement to the finished product, and are competent 

to plan, design, optimize, innovate, monitor and manage production processes and plant.

food & bioresource technologies.
BACHELOR PROGRAM IN GERMAN
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The full- or part-time Bachelor program in Industrial Engineering & Management provides a strong grounding in mathemat-

ics, physics and chemistry, and a wide ranging spectrum of the fundamentals of engineering science. Students are also 

offered further academic training in engineering-related focal subjects and their methodologies plus additional qualifica-

tions in economics. They acquire the knowledge and the methodological and problem-solving competence needed to 

successfully handle today’s technical challenges with due regard for the economic aspects, to assess the impacts of the 

decisions taken on the workforce, the production department and the market, and to take advantage of the resulting 

opportunities for their companies. Graduates may also choose to move on to a follow-up Master’s program in technology 

and engineering science. 

TIME MODEL   Full-time and part-time

DEGREE  Bachelor of Science in Engineering  |  B.Sc.  |  BSc*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE German 75%, English 25%

STRUCTURE 1st – 2nd semesters: Fundamentals

  Starting 3rd semester: Specialization

  5th or 6th semester: International semester

  5th or 6th semester: Internship

  6th semester: Bachelor theses and Bachelor exam

CONTENTS  Fundamentals: mathematics, natural science and engineering   30%

  General engineering  25%

  Economics 20%

  English & social skills  10%

  Introduction to academic writing / R & D / internship  15%

PROFESSIONAL •  Process engineering, plant design and construction

OPPORTUNITIES •  Manufacturing & sales

  •  Consulting & innovation management

  •  Quality assurance and management

  •  Procurement, marketing & sales

  •  Project working and management

CONSECUTIVE MASTER •  Industrial Engineering & Management (p. 41)

  •  Bioresource & Food Engineering (p. 36)

  •  Management, Communication & IT (p. 24)

  •  Mechatronics & Smart Technologies (p. 42/43)

BACHELOR

industrial  engineering & management.
PROGRAM IN GERMAN
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The potential for generating added value in industrial manufacturing is moving increasingly in the direction of electronics 

and software development. The resulting demand is catered for by the specialization in Electrical Engineering within the 

MCI’s Mechatronics Bachelor program. Students are taught the basics of mechatronics, i.e. mechanical engineering, elec-

tronics and IT, leading to such technologies as electronic image processing, smart robotics, electro-mechanical simulation 

and rapid manufacturing. The program also has a focus on specific applications like communications and circuit engineering. 

With supporting content in the fields of leadership, strategic management, marketing and entrepreneurship, the program 

is a stepping stone to careers in the manufacturing and service industries worldwide.

TIME MODEL   Full-time and part-time

DEGREE  Bachelor of Science in Engineering  |  B.Sc.  |  BSc*

  *Use of the academic degree in combination with the brand MCI officially approved 

LANGUAGE  German 85%, English 15%

STRUCTURE 1st – 4th semesters: Fundamentals and core subjects

  3rd – 5th semesters: Specialization in Electrical Engineering   

  5th semester: International semester      

  5th – 6th semesters: Internship

  6th semester: Bachelor theses and Bachelor exam

CONTENTS  Mathematics & natural science  15%

 Mechatronics & engineering sciences  45%

 Specialization in  Electrical Engineering  30%

 Economics, law & key competences   10%

PROFESSIONAL •  Power electronics, sensor systems, actuating elements, microelectronics

OPPORTUNITIES •  Semiconductor and communications industries

  •  Control and automation engineering, software engineering

  •  Integrated solution planning and development

  •  Plant supply, assembly and commissioning

  •  Performance checks & safety inspections

  •  Research, development & technology transfer

  •  Technical and commercial applications, consulting and sales

CONSECUTIVE MASTER •  Mechatronics & Smart Technologies (p. 42/43) 

  •  Industrial Engineering & Management (p. 41)

BACHELOR

mechatronics.
Major  Elect r i ca l  Engineer ing

PROGRAM IN GERMAN
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The specialization in Mechanical Engineering within the MCI’s Mechatronics Bachelor program teaches the basics of me-

chatronics and prepares graduates for the challenges of modern mechanical engineering. The program addresses the three 

basic pillars of mechatronics, i.e. mechanical engineering, electronics and IT, leading to such technologies as electronic 

image processing, smart robotics, electro-mechanical simulation and rapid manufacturing. The program also has a focus on 

computer-aided mechanical engineering and the control and monitoring of complex plant. With supporting content in the 

fields of leadership, strategic management, marketing and entrepreneurship, the program is a stepping stone to careers 

in the manufacturing and service industries worldwide.

TIME MODEL   Full-time and part-time

DEGREE  Bachelor of Science in Engineering  |  B.Sc.  |  BSc*

  *Use of the academic degree in combination with the brand MCI officially approved 

LANGUAGE  German 85%, English 15%

STRUCTURE 1st – 4th semesters: Fundamentals and core subjects

  3rd – 5th semesters: Specialization in Mechanical Engineering   

  5th semester: International semester      

  5th – 6th semesters: Internship

  6th semester: Bachelor theses and Bachelor exam

CONTENTS  Mathematics & natural science  15%

 Mechatronics & engineering sciences  45%

 Specialization in Mechanical Engineering  30%

 Economics, law & key competences   10%

PROFESSIONAL •  Mechanical engineering, precision engineering, micro-mechanics

OPPORTUNITIES •  Power electronics, sensor systems, actuating elements, microelectronics

  •  Control and automation engineering, software engineering

  •  Integrated solution planning and development

  •  Plant supply, assembly and commissioning

  •  Performance checks & safety inspections

  •  Research, development & technology transfer

  •  Technical and commercial applications, consulting and sales

CONSECUTIVE MASTER •  Mechatronics & Smart Technologies (p. 42/43) 

  •  Industrial Engineering & Management (p. 41)

BACHELOR

mechatronics.
Major  Mechan ica l  Engineer ing

PROGRAM IN GERMAN
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PROGRAM IN GERMAN

Nature is a veritable treasure trove of renewable raw materials. With modern strategies and innova-

tive technologies, we will be able to make even more intelligent use of them in future. The new study 

programs make a major contribution to this goal.  

Georg Schöppl, Head of Finance & Controlling at the Austrian Federal Forestry Commission, Purkersdorf / A

„

bioresource & food engineering.
MASTER

The Master in Bioresource & Food Engineering is a follow-up program to the MCI’s Bachelor in Food & Bioresource Tech-

nologies. With the technical and methodological competence they have acquired in the Bachelor, students have the nec-

essary grounding to acquire and link in-depth mathematical, engineering, business management and applications-related 

knowledge. That enables them to understand the economic challenges involved and to develop solutions for coordinating 

and bundling the divergent interests of the various sectors involved in order to generate sustainable growth, with industry, 

the food manufacturing sector, agriculture, the green tourism trade, the leisure and service industries and bioresource 

technologies as the key players in this context.

* Full-time study program in English planned for 2015

TIME MODEL   Part-time*

DEGREE   Master of Science in Engineering  |  M.Sc.  |  MSc**

  **Use of the academic degree in combination with the brand MCI officially approved 

LANGUAGE  German 75%, English 25%

 

STRUCTURE 1st – 3rd semesters: Core curriculum

  4th semester: Master thesis and Master exam

CONTENTS  Natural science and technology 45%

  Business administration & general management  30%

  Final interdisciplinary Master thesis  25%

PROFESSIONAL  •  Food and animal feed industries

OPPORTUNITIES •  Bioresources, wood and biomass processing

  •  Energy management   

  •  Quality assurance & analytical engineering

  •  Environmental management

  •  Water supply & waste water disposal 

  •  Waste avoidance and disposal

  •  Chemicals

  •  Freelancing professions

  •  Logistics   

  •  Process development

  •  Development work

“
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MASTER

biotechnology.

TIME MODEL   Full-time

DEGREE   Master of Science in Engineering  |  M.Sc.  |  MSc*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE   German 75%, English 25%

STRUCTURE  1st – 3rd semesters: Core curriculum

  4th semester: Master thesis and Master exam

CONTENTS Biotechnology 40%

 Current industry projects 12.5%

 Scientific methods incl. Master thesis  35%

 General management 12.5%

PROFESSIONAL •  Biomedical research and development 

OPPORTUNITIES •  Pharmaceuticals & diagnostics

  •  Chemicals

  •  Agriculture, fertilizer & animal feed industry

  •  Apparatus & plant engineering for biotechnological applications

  •  Measuring, testing & analysis

  •  Environmental engineering

  •  Public infrastructure, associations & interest groups

  •  International co-operation and organizations

  •  Consulting, freelance activities

The Master in Biotechnology offers outstanding career opportunities. In continuation of relevant study programs in such 

fields as biotechnology or biology, students are taught to understand, control and optimize biotechnological processes, 

from the genetic basics to the final product. This Master’s program comprises a range of methodological modules such as 

molecular biotechnology, bioprocess engineering, biotechnological separation processes, bioanalytics and bioinformatics, 

as well as applications-oriented modules covering the whole field of biotechnology, including pharmaceutical biotechnol-

ogy, food biotechnology and industrial biotechnology. Project working and industry visits guarantee a focus on the needs 

of the relevant industries.

PROGRAM IN GERMAN
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MASTER

environmental,  process & energy engineering.
Major  Energy  Engineer ing

TIME MODEL   Full-time and part-time

  Full-time: Monday to Friday

   Part-time: Normal attendance requirement Friday 1:30 pm to 10:00 pm, 

  Saturday 8:30 am to 5:00 pm; one full week’s attendance may be required

DEGREE   Master of Science in Engineering  |  M.Sc.  |  MSc*

  *Use of the academic degree in combination with the brand MCI officially approved 

LANGUAGE  German 75%, English 25%

STRUCTURE 1st – 3rd semesters: Core curriculum

  4th semester: Master thesis and Master exam

CONTENTS Advanced process engineering  23% 

  Advanced sustainable technologies 7%

  Advanced energy engineering  10%

  Current industry projects  12,5%

  General management 12,5%

  Academic writing including Master thesis 35%

PROFESSIONAL  •  Environmental engineering

OPPORTUNITIES •  Energy trading, energy management & natural resources

  •  Renewable energies

  •  Glass industry

  •  Oil industry

  •  Waste and waste water management

  •  Consulting engineers

  •  Paper and paper products industry

  •  Chemicals

  •  Gas and heating supply industries

  •  Research & development

The Master in Environmental, Process & Energy Engineering opens up excellent career prospects in the field of green 

technologies. The specialization in Energy Engineering deals with a variety of processes ranging from conventional power 

plant engineering to the conversion of energy carriers and precursors, and decentral energy supply systems. The study 

program caters for these requirements by communicating the relevant knowledge and skills through in-depth teaching 

and a focus on practical application. In combination with additional business subjects and social skills, this Master offers 

an academically sound qualification with exciting potential for international careers.

PROGRAM IN GERMAN
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MASTER

environmental,  process & energy engineering.
Major  Env i ronmenta l  Engineer ing

The specialization in Environmental Engineering within the Master in Environmental, Process & Energy Engineering has a 

focus on technologies and processes ranging from water and air pollution control to residual waste treatment and alter-

native energy carriers. Students learn to analyze environmental pollutants and to employ the results to develop technical 

solutions to reduce the impacts on soil, air and water. In combination with additional business subjects and social skills, 

this Master’s offers an academically sound qualification with exciting career potential in the field of green technologies 

and on international markets.

PROGRAM IN GERMAN

TIME MODEL   Full-time and part-time

  Full-time: Monday to Friday

   Part-time: Normal attendance requirement Friday 1:30 pm to 10:00 pm, 

  Saturday 8:30 am to 5:00 pm; one full week’s attendance may be required

DEGREE   Master of Science in Engineering  |  M.Sc.  |  MSc*

  *Use of the academic degree in combination with the brand MCI officially approved 

LANGUAGE  German 75%, English 25%

STRUCTURE 1st – 3rd semesters: Core curriculum

  4th semester: Master thesis and Master exam

CONTENTS Advanced process engineering  23% 

  Advanced sustainable technologies 7%

  Advanced environmental engineering  10%

  Current industry projects  12,5%

  General management 12,5%

  Academic writing including Master thesis 35%

PROFESSIONAL  •  Environmental engineering

OPPORTUNITIES •  Energy trading, energy management & natural resources

  •  Renewable energies

  •  Glass industry

  •  Oil industry

  •  Waste and waste water management

  •  Consulting engineers

  •  Paper and paper products industry

  •  Chemicals

  •  Gas and heating supply industries

  •  Research & development
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TIME MODEL   Part-time

DEGREE  Master of Science in Engineering  |  M.Sc.  |  MSc*

  *Use of the academic degree in combination with the brand MCI officially approved 

LANGUAGE  German 75%, English 25%

STRUCTURE 1st – 3rd semesters: Core curriculum

  4th semester: Master thesis and final exam     

CONTENTS Advanced general engineering:

  Elective modules in process engineering and manufacturing technology 25%

  Technical project work 10%

  Advanced general management 30%

  Scientific methods and Master thesis 35%

PROFESSIONAL Engineering orientation

OPPORTUNITIES •  Dedicated services for consulting engineers & planning offices

  •  Design engineering 

  •  Project engineering

  •  Production engineering (business process optimization, maintenance)

  •  Expert witness for technical systems 

  Business management orientation

  •  Sales engineer, product manager, key account manager

  •  Technical operations manager 

  •  Supply chain manager

  •  Procurement, distribution manager

  •  Management consulting, corporate planning, business management

MASTER

The part-time Master in Industrial Engineering & Management generates in-depth competence in technology-based and 

process engineering subjects and the ability to act autonomously in the relevant economic fields. The interdisciplinary 

character of the program is strengthened through a curriculum that includes overarching project work and technical case 

studies. Another objective of the program is to teach students the principles of scientific working. To this end they are 

given ample opportunity for involvement in applications-based research and development projects. The breadth and 

interdisciplinary character of the program equips graduates to work successfully at the interface of engineering and man-

agement and to assume managerial responsibility for both engineering and business management aspects.

industrial  engineering & management.
PROGRAM IN GERMAN
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mechatronics & smart technologies.
MASTER

The Master program in Mechatronics & Smart Technologies* generates added mechatronic value over and above the sum 

of its component parts, namely mechanical engineering, electronics and IT, and derived technologies like electronic image 

processing, smart robotics, simulation and rapid manufacturing. With supplementary classes in leadership, strategic man-

agement, marketing, business administration etc., the program opens the doors to knowledge-based careers in industry 

and the service sector. The specialization in Electrical Engineering has a focus on electrodynamics and electromagnetic 

simulation and concentrates on power electronics, automation and programming. The specialization in Mechanical Engi-

neering prepares students for the challenges of modern mechanical systems. The main focus is on simulation, hydraulics 

and pneumatics, and material sciences.

D o u b l e  d e g r e e  o p t i o n
P a r i s

TIME MODEL   Full-time

DEGREE   Master of Science in Engineering  |  M.Sc.  |  MSc**

  **Use of the academic degree in combination with the brand MCI officially approved 

  Double degree option at 

   Pôle Universitaire Léonard de Vinci, Paris 

LANGUAGE   English 100%

SPECIALIZATIONS  Electrical Engineering / Mechanical Engineering

STRUCTURE  1st – 3rd semester: Core curriculum

  4th semester: Master thesis and final exam

CONTENTS Core area: Mechatronics    40%

  Specialization in Electrical Engineering / Mechanical Engineering   25%

  Projects / technical case studies    15%

  Management, business and key competences    10%

  Academic working / R & D    10%

PROFESSIONAL  •  Research, development

OPPORTUNITIES •  Simulation, computation

  •  Project & design engineering

  •  Production planning & monitoring

  •  Plant control & monitoring

  •  Quality assurance, maintenance & servicing

  •  Sales & applications consulting

*Subject to approval of intended changes
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mechatronics & smart technologies.
MASTER

The fact that Management Center Innsbruck is training highly qualified mechatronics engineers is a 

success factor for our economy. What is also important for me is the fact that Tyrolean companies 

have the backing of a strong research partner in the region. It is to be hoped that maximum use will be 

made of this offering by both sides of industry; the Tyrolean Mechatronics Cluster is at their disposal 

as a committed platform for innovation and communication.

Dr. Harald Gohm, Managing Director of Tiroler Standortagentur, Innsbruck / A

„

The Master program in Mechatronics & Smart Technologies* generates added mechatronic value over and above the sum 

of its component parts, namely mechanical engineering, electronics and IT, and derived technologies like electronic image 

processing, smart robotics, simulation and rapid manufacturing. With supplementary classes in leadership, strategic man-

agement, marketing, business administration etc., the program opens the doors to knowledge-based careers in industry 

and the service sector. The specialization in Electrical Engineering has a focus on electrodynamics and electromagnetic 

simulation and concentrates on power electronics, automation and programming. The specialization in Mechanical Engi-

neering prepares students for the challenges of modern mechanical systems. The main focus is on simulation, hydraulics 

and pneumatics, and material sciences.

D o u b l e  d e g r e e  o p t i o n
P a r i s

PROGRAM IN GERMAN

TIME MODEL   Part-time

DEGREE   Master of Science in Engineering  |  M.Sc.  |  MSc**

  **Use of the academic degree in combination with the brand MCI officially approved 

  Double degree option at 

   Pôle Universitaire Léonard de Vinci, Paris 

LANGUAGE   German 85%, English 15%

SPECIALIZATIONS  Electrical Engineering / Mechanical Engineering

STRUCTURE  1st – 3rd semester: Core curriculum

  4th semester: Master thesis and final exam

CONTENTS Core area: Mechatronics    40%

  Specialization in Electrical Engineering / Mechanical Engineering   25%

  Projects / technical case studies    15%

  Management, business and key competences    10%

  Academic working / R & D    10%

PROFESSIONAL  •  Research, development

OPPORTUNITIES •  Simulation, computation

  •  Project & design engineering

  •  Production planning & monitoring

  •  Plant control & monitoring

  •  Quality assurance, maintenance & servicing

  •  Sales & applications consulting

“

*Subject to approval of intended changes
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PT = Part-time Study Program in English, PT* = Part-time Study Program in German

executive education.

IN COOPERATION WITH

Mag. Susanne E. Herzog

MCI Management Center Innsbruck

Executive Education & Development

Univ.-Prof. Dr. Kurt Matzler

University of Innsbruck

General Management Executive MBA

Management & Leadership MSc

Innovation & Intellectual Property Rights MSc

Univ.-Prof. Dr. Werner Schroeder, LL.M. 
University of Innsbruck

International Business & Tax Law LL.M.

With the future becoming increasingly uncertain, continuing education is now more and more important for decision-

makers. At the same time, the most reliable way of predicting the future is to play an active role in shaping it. The 

buzzwords on the subject of education and the employment market sound promising and demanding at the same 

time: life-long learning, employability, human resources development, individualization, self-optimization and personal 

branding. The message is always the same: If you want to remain competitive, you have to continue to progress along 

the path to personal development.

The Executive Master programs available at the MCI provide state-of-the-art learning, and ensure that theory and 

practice are combined to form an effective whole. Motivated individuals can look forward to full support in terms of 

personal orientation, logical thinking, competences, methods and skills, the creation of new scope for action, and the 

design and implementation of complex working processes.

The modular design of Executive Education at the MCI, with its compact study programs, offers the unique oppor-

tunity within the German-speaking countries of an integrative link to, and credit for, the internationally accredited 

Master’s study programs. The MCI’s quality-oriented professional development offering also includes a top-class 

Executive Master in International Business & Tax Law and an innovative Master in International Management in the 

mobile learning format.

Executive Master  PT / PT* 47

 General Management Executive MBA 48

 Management & Leadership MSc   49

 Innovation & Intellectual Property Rights MSc 50 

 International Business & Tax Law LL.M.  51

 International Management MSc online  52

Executive Certificate Courses PT / PT* 54

Management Seminars PT / PT* 56

Corporate Trainings PT / PT* 59

PD Prof. Dr. Bernd Ebersberger

MCI Management Center Innsbruck

Innovation & Intellectual Property Rights MSc
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EXECUTIVE  EDUCATION

executive master.

MODULAR STRUCTURE 

The modular structure of the Executive Master programs enables students to combine compact Executive Certificate pro-

grams on a flexible basis to qualify for the MCI’s internationally recognized MBA and MSc degrees. The advantage for 

students is that they can invest time and money step by step as they progress towards their Master’s degree. Each Execu-

tive Certificate program is a self-contained course leading to a separate qualification. Credits are also given for Executive 

Certificate programs already completed at the MCI. This modular design, which is unique in Austria, reflects the academic 

quality of all Executive Certificate programs, offers students maximum flexibility in terms of career planning and opens the 

door to attractive options on the international employment market.

*Academic recognition of previous qualifications: 
 www.mci.edu/en/study-program/executive-master/general-management-executive-mba/admission/recognition

Tutored Master thesis

Certificate program 
General Management*

Certificate program 
International 

Management Program©*

General Management 
Executive MBA

Certificate program
of choice*

Certificate program
Management, Psychology & 

Leadership*

Management & Leadership 
MSc

Certificate program
of choice*

Certificate program 
Patent & License

Management*

Innovation & Intellectual 
Property Rights MSc

Certificate program
Innovation, Product & 
Process Management*

STAGE I

STAGE II

STAGE III

STAGE IV

DEGREE
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Entrepreneurial thinking, decision-making and acting in the international context are the focus of this high-grade MBA 

program. The part-time program is designed to equip members of management and senior management with the relevant 

know-how and the ability to address challenges at the international level. In addition to the MCI’s strong service orienta-

tion, the exemplary quality of the whole program is guaranteed by outstanding assessments from the FIBAA accreditation 

agency, and multi-week sessions abroad at our top-ranked partner universities Carroll School of Management in Boston /  

USA and Cranfield University School of Management in Bedford / UK. 

EXECUTIVE  MASTER

general management executive mba.

The Master‘s program combines training in strategic management with a high level of practical relevance. Highly motivated 

teachers communicate a wealth of knowledge, which – with individual adaptations – can be directly applied in your own 

company. The integrated modules abroad add intercultural exchange as the finishing touch. For me, the program was an 

excellent investment in terms of career development!

Dr. Michael Urban, MBA, VIBRANT MED-EL Hearing Technology GmbH, Health Technology Assessment Project Coordinator, Innsbruck / A

„

ACCREDITEDACCREDITED

IN COOPERATION WITH

TIME MODEL   Part-time

DEGREE  Master of Business Administration  |  M.B.A.  |  MBA*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE  German 70%, English 30%

TEACHING The content and teaching methods of this Master’s program are designed to acti-

vate students’ own potential in terms of their professional expertise and personal 

experience through a mutual exchange of knowledge, and to provide students with 

continuous critical feedback and hence support in the learning and implementa-

tion process in the long term. The seminar modules present situations in which the 

acquired knowledge is applied to practical problems from the world of business.

CONTENTS  Level I:  General management – business administration for non-business majors

       Academic writing & reflection

       Entrepreneurship & business planning

   Level II:  Specialization in management: selection from one of the many MCI 

       Executive Education programs

       Living case study

   Level III:  International Management Program© (in English)

   Level IV:  Tutored Master thesis with supporting lectures / final exam

TARGET GROUP The target group of this Master’s program comprises entrepreneurs, executives and 

decision makers with some management experience who wish to qualify for higher 

executive positions and decision-making at the international level.

PROGRAM IN GERMAN

“
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In this part-time program, executives from all levels of management are offered in-depth teaching on the main theories, 

methods and instruments of management-oriented business administration. The FIBAA-accredited MSc program has a 

modular structure for flexible studying. For much of the content, it runs parallel to the General Management Executive 

MBA but has a more analytical and empirical approach to fundamental questions, mechanisms and relationships in man-

agement. This enables decision-makers to make a scientifically based assessment of their own working world and their 

own potential for targeted further development in management.

I was impressed by how much knowledge was communicated in such a short time and in such a way that I was able to 

internalize both the theory and its practical application in my everyday thinking. 

Verena Petrasch, MSc, Marketing Manager Commercial Vehicles, Dipl. Ing. H. Schneider GmbH & Co, Dornbirn / A

„

ACCREDITED

EXECUTIVE  MASTER

management & leadership msc.

TIME MODEL   Part-time

DEGREE  Master of Science in Management  |  M.Sc.  |  MSc*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE  German with selected modules in English

TEACHING The content and teaching methods of this Master’s program are basically similar 

to those of the General Management Executive MBA, but whereas the latter has 

a pronounced international and action-based orientation, the Master of Science 

in Management has a stronger focus from Level III onwards on a scientific and re-

flexive understanding of the psychology of markets, organizations and individuals 

and their interactions including the psychology of perception, decision-making, 

leadership and communication.

CONTENTS  Level I:  General management – business administration for non-business majors

     Academic writing & reflection 

     Entrepreneurship & business planning

  Level II:  Specialization in management: selection from one of the many MCI 

     Executive Education programs

     Living case study

  Level III:  Management, psychology & leadership  

  Level IV:  Tutored Master thesis with supporting lectures / final exam

TARGET GROUP The target group of this Master’s program comprises entrepreneurs, executives 

  and decision makers with some management experience who wish to qualify 

  for higher executive positions.

PROGRAM IN GERMAN

“
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A company’s ability to compete is largely dependent on its use of technologies, processes, products, brands or intellectual 

property rights to achieve, protect and consolidate an international USP. In addition to an ongoing investment in research, 

development and innovation, legal protection for intellectual property rights is becoming an increasingly critical issue. The 

part-time Master of Science in Innovation & Intellectual Property Rights (IIPR) is offered in collaboration with the University 

of Innsbruck. The objective of the program is to communicate the knowledge, methods and social skills that are relevant at 

the practical level for all management aspects of innovation processes and the international protection and exploitation of 

intellectual property rights.

EXECUTIVE  MASTER

innovation & intellectual property rights msc.

Just as quality, product and process management developed from a formality to a living component of business 

culture in the 20th century, innovation, information and knowledge management have established themselves in the 

tool boxes and in people’s minds in the 21st century. The program helps to update existing approaches and deliver 

fresh stimulus. The full content and an open dialogue with the lecturers made a decisive contribution to my personal 

development and to that of the development process.

Dr. Heiko Wildner, Plansee SE, Manager Business Development, Reutte / A

„

TIME MODEL   Part-time

DEGREE  Master of Science in Management  |  M.Sc.  |  MSc*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE  German with selected modules in English

TEACHING The content and teaching methods of this Master’s program are designed to acti-

vate students’ own potential in terms of their professional expertise and personal 

experience through a mutual exchange of knowledge, and to provide students with 

continuous critical feedback and hence support in the learning and implementa-

tion process in the long term. The seminar modules present situations in which the 

acquired knowledge is applied to practical problems.

CONTENTS  Level I:  General management – business administration for non-business majors

       Academic writing & reflection

       Entrepreneurship & business planning

   Level II:  Innovation management

       Case study

   Level III:  Management of intellectual property rights

   Level IV:  Tutored Master thesis with supporting lectures / final exam

TARGET GROUP The Master’s program is targeted at graduates from technical, scientific, legal and 

also non-legal study programs in the whole of the German-speaking area looking 

for an in-depth qualification for their professional work that will empower them 

to initiate innovation, manage innovation processes and develop the protection 

strategies needed to safeguard the rewards of innovation.

“

PROGRAM IN GERMAN
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EXECUTIVE  MASTER

international business & tax law ll.m.

In order to offer international target groups a top-quality post-graduate degree program, the MCI is offering the FIBAA-

accredited LL.M. program in International Business & Tax Law in collaboration with prestigious partner universities in 

the twin locations Innsbruck and Frankfurt. A combination of noted teachers from all over the world, practical relevance, 

case study work and an internationally recognized qualification guarantee a high standard of quality and acceptance for 

a Master’s program that is unique in the German-speaking world. On completion of the program, which is taught half in 

Innsbruck and half in Frankfurt, students receive a degree conferred by both universities.

ACCREDITED

The contents of the program are top-level, and student support is unique. And then there is the commercial law aspect that 

is in such demand today. The MCI’s LL.M. program compares with the best worldwide.

Dr. Tim Greenawalt, LL.M., lawyer, Berlin / G

„

PROGRAM IN GERMAN

TIME MODEL   Part-time

DEGREE  Master of Laws  |  LL.M.*

  *Use of the academic degree in combination with the brand MCI officially approved

LANGUAGE  German with selected modules in English

TEACHING  Teaching for the Master’s program is based on a proven concept geared to the 

specific needs of working decision makers. The scheduling of the seminar modules 

facilitates systematic implementation of course content in the application phases.

CONTENTS   European integration & the world economic order

  Academic research & soft skills

 Private international law & comparative law 

 Competition

 Technology and innovation law

 International company organization

 Tax law

 Contracts & legal enforcement

TARGET GROUP  This Master’s program is designed for law and non-law graduates seeking to equip 

themselves for their work with an additional in-depth qualification in the field 

of International Business & Tax Law with particular reference to the following 

professions: 

  •   Liberal professions (lawyers, notaries public, public accountants, auditors,  

 trustees, management consultants)

  •   Forensic professions

  •  Commercial and nonprofit organizations (management, supervisory bodies, 

   portfolio management, controlling, accounting, financial services, etc.)

  •   Public administration

“
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This Executive Master program in International Management provides students from around the globe with the cutting edge 

of modern academic education. Guided by knowledgeable academics who are at the forefront of business and management 

research and embedded in a mobile learning environment, students acquire profound knowledge and skills to advance 

their careers closely integrated with their personal and professional life. MCI is committed to mentor motivated people in 

starting a career, achieving goals and succeeding in the global marketplace. This new program is the perfect accelerator!

EXECUTIVE  MASTER  ONLINE*

international management msc.

TIME MODEL  Part-time, online

MODE OF STUDY  Blended, mobile learning

  Residential weeks in Innsbruck and Guelph / CDN 

DEGREE  Master of Science  |  M.Sc.  |  MSc** 

  **Use of the academic degree in combination with the brand MCI officially approved 

LANGUAGE  English

DIDACTICS Embedded in a truly modern mobile learning environment, the study program is 

designed to perfectly support the personal development and career of motivated 

business professionals.  The interactive online learning experience is enhanced by 

intensive attendance modules and electronic media as the key to a combination of 

mobile or distance learning and personal interaction between lecturers and students 

for a program of the highest standards. 

CONTENT 

TARGET GROUP This international Master’s Program is designed to support mid-career business pro-

fessionals around the globe aiming at developing their management competencies, 

leadership skills and intercultural experience. 

Strategic Management

Operations Management

Financial Management

Management Communications

Organizational Theory & Design

Sustainable Value Creation

Human Resource Management

Financial & Managerial Accounting

Research Methods for Managers

Management & Leadership

Global Business Today

International Management

*Subject to accreditation.
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EXECUTIVE  DEVELOPMENT

certif icate courses.

The MCI’s Executive Certificate courses are a compact source of up-to-date knowledge and ensure that theory and prac-

tice are combined to form an effective whole. Motivated individuals can look forward to full support in terms of personal 

orientation, logical thinking, competences, methods and skills, the creation of new scope for action, and the design 

and implementation of complex working processes. With their modular design, the Executive Certificate courses at the 

MCI are unique in the German-speaking world in that they offer an integral link with and credits for the internationally  

accredited Master’s study programs General Management Executive MBA, Management & Leadership MSc and Innovation 

& Intellectual Property Rights MSc.

Brand Management

Brand-oriented leadership

Totalling: 16 days / 20 ECTS

Start: winter semester 

Creditable to   ✔ MBA   ✔ MSc ML      MSc IIPR

Controlling & Management

Planning success, shaping processes, 

achieving results

Totalling: 16 days / 20 ECTS

Start: winter semester 

Creditable to   ✔ MBA   ✔ MSc ML      MSc IIPR

General Management

Business administration for non-business majors

Totalling: 34 days / 40 ECTS

Start: winter semester 

Creditable to   ✔ MBA   ✔ MSc ML   ✔ MSc IIPR

Innovation, Product & 

Process Management

Competitive advantages through a market and 

technology orientation

Totalling: 16 days / 20 ECTS

Start: winter semester 

Creditable to   ✔ MBA   ✔ MSc ML   ✔ MSc IIPR

Human Resources Management

Human resource development in learning 

organizations

Totalling: 16 days / 20 ECTS

Start: winter semester 

Creditable to   ✔ MBA   ✔ MSc ML      MSc IIPR

Corporate Communications

Winning people, shaping relations, 

building an image

Totalling: 16 days / 20 ECTS

Start: winter semester 

Creditable to   ✔ MBA   ✔ MSc ML      MSc IIPR

COURSES IN  GERMAN
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MBA = General Management Executive MBA

MSc ML = Master of Science in Management & Leadership MSc

MSc IIPR = Master in Innovation & Intellectual Property Rights MSc

The course gave me an opportunity to take an in-depth look at modern management concepts and to reflect on and 

further develop my own style of leadership. The course’s strong practical relevance – with the support of top-level 

experts from the fields of psychology and business – enables participants to develop suitable strategies for application 

in their own corporate environment.

Dipl.-Kffr. Anna-Kathrin Bald, MA, Head of Business Controlling & Optimization, Klöckner European Operations GmbH, Duisburg / G

„

International Management Program©

Challenging competition in global markets

Totalling: 25 days / 33 ECTS

Start: summer semester 

Creditable to   ✔ MBA      MSc ML        MSc IIPR

Management, Psychology & Leadership

Understanding and managing complex decision-

making processes

Totalling: 16 days / 20 ECTS

Start: summer semester 

Creditable to   ✔ MBA   ✔ MSc ML      MSc IIPR

Supply Chain Management

Shaping, networking and optimizing supply chains 

and processes

Totalling: 16 days / 20 ECTS

Start: winter semester 

Creditable to   ✔ MBA   ✔ MSc ML      MSc IIPR

Sales Management

Achieving additional growth through innovative 

cross-channel management

Totalling: 16 days / 20 ECTS

Start: winter semester 

Creditable to   ✔ MBA   ✔ MSc ML      MSc IIPR

Tourism Management & Leadership

Developing strategies, shaping organizations, 

achieving goals

Totalling: 16 days / 20 ECTS

Start: summer semester 

Creditable to   ✔ MBA   ✔ MSc ML      MSc IIPR

Tourism Marketing & Innovation

Developing products, managing markets, 

convincing customers

Totalling: 16 days / 20 ECTS

Start: winter semester 

Creditable to   ✔ MBA   ✔ MSc ML      MSc IIPR

Marketing

Success through professional market development

Totalling: 16 days / 20 ECTS

Start: winter semester 

Creditable to   ✔ MBA   ✔ MSc ML      MSc IIPR

Patent & License Management

Systematic acquisition and exploitation of 

intellectual property rights

Totalling: 16 days / 20 ECTS

Start: summer semester 

Creditable to   ✔ MBA   ✔ MSc ML   ✔ MSc IIPR

“
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management seminars.

With its extensive range of seminars on current management topics, leadership, communication and personal develop-

ment, the MCI is again mentoring the motivated as they address complex professional challenges. With seminars lasting 

between one and five days, integrated case studies, additional coaching sessions, and workshop-style teaching, the MCI 

offers professional decision-makers at all levels of management efficient opportunities to acquire individually tailored 

competences and to reflect on their own work. A faculty of international standing, a strong service orientation and limit-

ed places guarantee top quality and immediate relevance. All seminars can also be held as in-house training programs. 

EXECUTIVE  DEVELOPMENT

Brand Enterprise Management

Theory and practice of brand-oriented corporate 

governance

Großgruppen-Interventionen

Kraftvoll Veränderungen initiieren und realisieren

Ideengenerierung

Tools aus der Praxis

Conflict Management & Mediation

Tackling resistance, developing opportunities, 

shaping solutions

Management & Ethics

Corporate ethics in practice

Brand Management in Communications

The logic of successful communications

Key Account Management

Effective key account management for long-term 

success

COURSES IN  GERMAN

Brand Enterprise Management

Theory and practice of brand-oriented corporate 

governance

Idea Generation

Practical tools

Brand Management in Communications

The logic of successful communications

Key Account Management

Effective key account management for long-term 

success

Business Model Innovation

Development of strategies and concepts for use

Management & Cooperation

What our brains want in order to be creative, 

innovative and happy

Change Management

Systematic management of change within the 

organization

Management & Ethics

Corporate ethics in practice

Communications & Change 

Forceful change initiation and implementation

Marketing Performance Measurement

Measuring and steering the contribution of 

marketing

Convincing with Strategy

How to win over your audience and achieve 

maximum effect

Modern Sales Management & Controlling

Effective tools for enhanced efficiency in sales

Digital Marketing & Sales

Customer acquisition, business transactions and 

customer loyalty via the Internet

1 day

2 days

2 days 2 days

2 days

2 days 1 day

2 days 1 day

2 days

2 days

2 days

1 day

Organizational Behavior & Dynamics

Organizational development in practicet: 

Methods & models

Blended Learning*
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Personal development and successful management are two sides of the same coin. Only through a process of continuous 

reflection and further development of one’s own personality can one progress from being a manager to a leader. In 

the seminar, we were provided with tools of great practical relevance.

Katharina Ditz, MBA, Lanserhof Health Center, Therapy Management, Lans / A

„
“

Project Management & Team Work

Building success with social competence

Project Communication

Professionally designed communications for planning 

permission

Psychological Conflict Management & 

Mediation

Tolerating dilemmas – extending your view point – 

shaping relationships

Project Management

Successful project definition and implementation

Rhetoric Immersion Course

Convincing speaking off the cuff

Sales Management in the Age of 

Mobile Marketing & Web 2.0

Targeted integration of social media tools in 

marketing and sales

Social Media & Communications

Planning, implementation, evaluation

Stakeholder Relations Management

Analyzing stakeholder systems, and building, shaping 

and evaluating relationships

Personal Development & Successful 

Leadership

From successful manager to inspiring leader

2 days

2 days

1 day

Strategy Logic & Operationalization

Development and implementation of holistic 

strategies

2 days

2 days

1 day

2 days

2 days

1 day

All seminars can also be held on customers‘ premises and tailored to 

individual company requirements.

* 1 day attendance time + online phase

Video Coaching

Convincing performance for presentations and 

meetings

Talent Management

Finding, promoting and retaining talented people

Voice & Leadership

How to lead and captivate your audience with the 

right vocal technique

The Truth Will Out

Understanding body language

You are the Resource

Series of five individual seminars: 

· Perception training

· Presence and charisma 

· Self-confidence training   

· Active resource development   

· Private and professional leadership

1 day

1 day

2 days

1 day

5 days or 5 x 1 day

2 days
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EXECUTIVE  DEVELOPMENT

More and more companies and nonprofit organizations recognize that the continuous development of strategies, structures 

and processes – embedded in an effective corporate culture that encourages top performance – is of central importance 

for their ability to compete. Sustainable results can be achieved when change programs are developed in-house and ac-

companied by professional organizational and human resource development measures in the form of customized training 

and coaching offerings, feedback loops and controlled transfer elements. Creative design and support for such activities 

in the regional and international context are an integral component of the competence of the MCI as the Entrepreneurial 

School®.

 

The Tiroler Gebietskrankenkasse and Management Center Innsbruck entered into an innovative 

partnership with the planning, design and implementation of the TGKK Academy, which has proved 

a highly professional and effective platform. We are convinced and grateful that we have found the 

right partner with the right expertise and experience to help us establish a modern human resource 

development culture.

Irmgard Steinlechner, Deputy Head of the Management Office, Tiroler Gebietskrankenkasse, Innsbruck / A

„

Together with the MCI, we have developed a program for our top management comprising trai-

ning sessions in subjects like “Leadership“” and “Strategic Management”, a big annual event, the 

“Leaders’ Lounge”, and an IT communications platform. For a company like ours with its interna-

tional orientation, the MCI is an outstanding partner. We appreciate the cooperative spirit of the 

partnership, the competence and flexibility of the MCI, and the attention we receive as a partner.

Andrea Maag, Vossloh Aktiengesellschaft, Head of Human Resources, Werdohl / G

„

customized training programs.
I nhouse  P rograms  &  Organ i za t iona l  Deve lopment

EXECUTIVE  DEVELOPMENT

CHALLENGE

• Corporate culture 

• Leadership

• Strategy

• Structure 

• Processes

• ROI

• Sales

• Communication

CONCEPT

• Status quo

• Analysis

• Training contents

• Module design

• Didactics 

• Possible applications

• Target groups

• Conditions for 
 participation

TRAINING

• Training modules

• Concept components

• Feedback

• Further development

• Overall concept

• Final presentation

• Discussion

• Approval

TRANSFER

• Know-how

• Innovation

• Teamwork

• Esteem

• Motivation

• New positive mood

• Change

• Cultural change

problem. >> leadership.strategy.communication.
didactics.target groups.

feedback. teamwork.
know-how.motivation.change.

>>success.

>>

>
>

Results-based organizat ional  and know-how development with the MCI Method©

“

“
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research & development. 

As the Entrepreneurial School®, the MCI not only empowers the motivated to perform at an outstanding level but also offers 

partner companies science-based problem-solving competence in the form of applied research and targeted development work 

in strong international networks.  

• Research and development enables researchers and faculty to build up competence that subsequently serves as an input in 

scientifically grounded degree and professional development programs. To that extent, research and development are geared 

to the specific needs of teaching at the MCI. That is in keeping with the universities’ first and second missions, namely research 

and teaching. 

• Research and development generate added value for customers and partners. R & D activities at the MCI have direct rele-

vance for the business community, finding answers to specific questions and problems and strengthening companies’ ability to 

compete. The subjects are chosen in the light of the needs of the MCI’s customers, partners and stakeholders and so reflect 

the universities’ third mission, i.e. enhancing the powers of innovation and competitive strength of the players in the region. 

• In view of the fact that access to knowledge, information and resources is facilitated by professional networks, the systematic 

development and management of contacts have been made an integral part of R & D. The MCI’s involvement in national and 

international research platforms also opens the doors to global knowledge and competence for local and regional actors.

For more details and information on potential partnerships, go to www.mci.edu/research

doctorate.

A groundbreaking doctoral studies agreement between Innsbruck University and the MCI promotes joint research work and staff 

integration in combined research teams, includes tutoring by the MCI’s highly qualified faculty and provides for support at the 

MCI for Ph.D. students in their academic work. 

This university partnership benefits research projects requiring major third-party funding, enhances the attractiveness and aca-

demic excellence of Innsbruck University and the MCI, supports recruitment of high-flying academics, and permits the creation 

of cross-disciplinary research teams incorporating the strengths of the two partners.  

All the examinations prescribed for the doctorate are taken at Innsbruck University, which also confers the degree.  

For more information, go to www.mci.edu/doctorate

scientific competence.
RESEARCH
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management & society. 

Business & Management

• Business Management, Strategy & 

Innovation

• Sales & Marketing

• Controlling, Accounting & Finance

• Business Processes & Supply Chain 

Management

Management, Communication & IT

• Integration of Management and IT

• Virtual Teams & eCollaboration

• Information Engineering & User 

 Experience

• Process and Project Management

• Strategic Management & IT Gover-

nance   

Management & Law

• Mergers & Acquisitions

• CSR, Business Ethics & Responsible 

Management Education

• Employer Branding & Corporate 

Strategy

• European Union Legislation

• Corporate Law and SMEs 

Nonprofit, Social & Health Care 

Management

• Supplying Industry (the entrepreneu-

rial dimension)

• Connecting Care (the health care 

 dimension)

• Integrated Care (the social dimension)

• Cross-border Care (the international 

dimension)  

Social Work

• System Theories in Social Work

• Migration and Integration

• Social Work and Welfare / Wellbeing 

Assessment

• School Social Work

Tourism & Leisure Economy

• Entrepreneurship & Family Business

• Destination Development & 

 Management

• Tourism Economy & Politics  

University Management 

• Mission, Governance, Management 

& Innovation 

• University Business Collaboration 

• Quality Assurance 

• Executive Education 

RESEARCH

research fields.

technology & life sciences.

Algal Biotechnology

• Molecular Biotechnology of 

 Microalgae

• Cultivation and Processing of 

 Microalgae

• Screening for novel compounds  

Agro & Food Technology 

• Agroecology & Biogenic Rawmaterials

• Microbial Fermentation

• Texture Analysis  

Electronics

• Embedded Systems

• Control Systems

• Surface Technologies

• Measurement Systems

• Medical Engineering   

Fluids & Mechanics

• Flow & Phase Evaluation

• Simulation Technologies

• Advanced Prototyping

• Particle & Separation Technologies

 

Operational Excellence

• OpEx in Process Industries

• Industry 4.0 Readiness

• Fit Oriented Employee Development

• Lean Production and KATA in SMEs

Renewable Energies

• Valorisation of Biomass

• Biomass to Power and Heat

• Engine Technology

• Energy Distribution and Storage

Process Technologies

• Membrane Technology

• Advanced Oxidation Processes

• Wastewater and Water Treatment

• Downstream Processing
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the entrepreneurial school ®.

MCI Management Center Innsbruck follows the concept of an Entrepreneurial School®. The MCI provides profound academic com-

petence within a strong international network and empowers motivated people to achieve outstanding performance. 

O U R  S U C C E S S  F A C T O R S

Quality teaching

High-quality teaching secures our position among the leading 

academic institutions in the German-speaking world

Intellectual contribution

Our intellectual contribution is applied, business-relevant and 

solution-oriented

International orientation

Our strong international orientation generates know-how, 

prestige and added value for our customers

Customer- and service-orientation

Our customer- and service-orientation is exemplary

Brand

The MCI brand is internationally renowned and stands for 

performance, professionality, knowledge and competence

Culture

Our corporate culture thrives on mutual trust, the commit-

ment of our employees, entrepreneurial spirit and responsi-

bility towards society

Network

Our international network creates a competitive edge and 

added value for our stakeholders

Innovation

Ongoing innovation forms the basis of our market position 

and ensures our competitiveness

Infrastructure

Our excellent infrastructure creates an attractive and stimu-

lating environment
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network.

Selection of the MCI‘s visiting speakers in the last few years, with function as listed at the time. 

Leading public figures as visiting lecturers from all over the world are an additional benefit of studying at the Entrepreneurial School®, 

one that opens up new perspectives, promotes global networking and is an advantage for career development. 

Peter Kowalsky, 
Managing Director

Michael Hilti,  
Board of 
Management

Klaus Hekking, 
Chairman of the 
Board

Erich Hautz,  
Head of Logistics

Axel Heitmann, 
Chairman of the 
Board

Othmar Hill, 
President & Business 
Founder

Alfred Gusenbauer, 
Austrian Chancellor 
ret.

Sabine Haag, 
Director

Hans Georg Härter, 
Chairman of the 
Board

Johannes Hahn, 
Federal Minister

Hans Haider, 
Director General

Luigi Bertinato, 
Managing Director

Josef Burger, 
Chairperson 
Supervisory Board

Peter Bettermann, 
Chairman of the 
Board

Jürgen Born, 
Chairman of the 
Board

Albrecht Deyhle, 
Honorary 
Chairperson 

Bob de Wit, Dean Hans Demmel, 
Managing Director

Brigitte Ederer, 
Chairperson 
Supervisory Board 

Erhard Busek,  
Vice Chancellor ret.

Werner Brinker, 
Chairman of the 
Board

Armin Burger, 
Director General

Claus Hipp,  
CEO & Entrepreneur 

Edelbert Köb, 
Director

Johann Klimmer, 
Managing Director

Zeno Kerschbaumer, 
Executive Vice 
President 

Václav Klaus,  
State President

Rudolf Knünz, 
Memeber Executive 
Board

Rudolf Hundstorfer, 
Federal Minister

Riccardo Illy, 
Entrepreneur & 
Politician

Beatrix Karl,  
Federal Minister

Susan Clark, 
Managing Director

Rudolf Jettmar,  
Vice-General 
Director

Dieter Koppe, 
Managing Director

Yang Liu,  
Designer & 
Entrepreneur

Christine Licci, 
Member Executive 
Board

Christoph Leitl, 
President 

Klaus Liebscher, 
Governor 

Hans Lindenberger, 
Chairperson 
Supervisory Board

Helmut Kramer, 
Director & 
Scientist

Michael Krammer, 
CEO

Niki Lauda, 
Entrepreneur

Jean-Claude 
Juncker,  
Prime Minister

Richard Kühnel, 
Head of Mission

Mario Morettti 
Polegato, President 

Ananthanarayan 
Padmanabhan, 
Managing Director

Leoluca Orlando, 
Politician, lawyer & 
philosopher

Arthur Oberascher, 
Managing Director

Erwin Obermeier, 
Production Director

Alfred Ötsch, 
Chairman of the 
Board

Charles Morrison, 
President

Hanns-Ferdinand 
Müller, Board of 
Directors

Hermann Nitsch, 
Artist & Painter

Dominik Neidhart, 
America‘s Cup 
Winner

Joseph Nellis,  
Vice Provost & 
Director

Thomas Ludwig, 
Chairman of the 
Board

Reinhold 
Mitterlehner, 
Federal Minister

Michael Mertin, 
Chairman of the 
Board

Helmut Meier, 
Senior Vice 
President

Daniel Philipp 
Merckle, President

Jörg Mittelsten 
Scheid, Chairman 
Advisory Board

Jörg Maas,  
European 
Coordinator

Gerlinde Manz-  
Christ, Head of 
Communications

Fredy Mayer, 
President

Robert M. Orr, 
Ambassador

Helmut Maucher, 
Honorary President

Antonia Rados, 
Journalist

Claus Raidl, 
Chairman of the 
Board

Anselme Sanon, 
Archbischop

Susanne Riess-
Passer, Director 
General

Josef Sanktjohanser, 
Member Executive 
Board

August-Wilhem  
Scheer, Board of 
Directors

Susan Rasinski 
McCaw, Head of 
Mission

Martin Lenz,  
Board of Directors

Günter Rhomberg, 
President

Anton Reisinger, 
Vice President

Michael Reiterer, 
Head of Mission

Hans-Jörg Schelling, 
Director General

Manfred Scheuer, 
Bishop

Hermann Sendele,  
CEO & Business 
Founder

Rosely Schweizer, 
Chairman Advisory 
Board

Anton Seeber, 
Board of 
Management

Heidegunde 
Senger-Weiss, Board 
of Directors

Yorck Schmidt, 
Financial Director

Frank Schönefeld, 
Chief Operating 
Officer

Herbert Schweiger, 
General Manager

Georg Schöppl, 
Chairman of the 
Board

Karl Schwarzenberg, 
Entrepreneur & 
Politician

Axel Paeger, 
Member 
Management Board

Josef Propst, 
Managing Director

Herbert Prock,  
Head of Corporate 
Social Affairs

Josef Pröll,  
Federal Minister 

Jesco Freiherr von 
Puttkamer, Pioneer 
Astronaut

Reza Pahlavi,  
Heir to the Throne

Gustav Peichl, 
Architect, author & 
cartoonist

Ursula Plassnik, 
Federal Minister ret. 

Richard Piock, 
Chairman of the 
Board

Josef Probst, Deputy 
Director General

Günther Platter, 
Federal Minister

Jürgen Ackermann, 
Managing Director

René Benko, 
CEO & Investor

Kurt Bayer, 
Executive Director

Martin Bartenstein, 
Federal Minister

Herbert Bauer, 
Brigardier 

Matthias Bellmann, 
Executive Board

Rüdiger Adolf, 
Senior Vice 
President

Alberto Alessi, 
Designer & 
Entrepreneur 

Dan Ashbel,  
Head of Mission

Dieter Althaus, 
Minister President

Claudio Albrecht, 
Chairman of the 
Board

Veit Sorger, 
President

Michael 
Spindelegger, 
Federal Minister

Masaru Tamamoto, 
Senior Fellow, 
Scientist

Leo Steiner,  
General Manager

Karl Stoss,  
Director General

Michael Thamm, 
President & Founder

Georg Springer, 
Managing Director

T. P. Sreenivasan, 
Head of Mission

Udo Steffens, 
President

Günter 
Stamerjohanns,  
Vice President

Reinhold Stecher, 
Bishop ret.

Ian Goldin,  
Dean & Director

Arthur Gillis, 
Managing Director

Elisabeth Gehrer, 
Federal Minister

Andreas Bierwirth, 
Member Executive 
Board

Brad Glosserman, 
Executive Director

Franzobel,  
writer, poet & author

Benita Ferrero-
Waldner, EU 
Commissioner

Alessandro Garofalo, 
Entrepreneur

Franz Fischler, 
EU Commissioner

Michel Friedman, 
Politician, lawyer & 
talkmaster

Karlheinz Essl, 
Chairman of the 
Board
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international. 

With the help of the MCI’s prestigious partner universities, students at Management Center Innsbruck benefit from opportunities 

for semesters, modules and projects located abroad, and from the international character of both faculty and the student body.

James Cook Univer-
sity, Townsville, AUS

Izmir Institute of 
Technology, TR

Indian Institute 
of Management 
Bangalore, IND

Indian Institute of 
Technology Madras, 
Chennai, IND

Jagiellonian Univer-
sity, Krakow, PL

Hochschule für 
Technik & Wirtschaft 
Berlin, D

Hochschule für 
Technik & Wirtschaft 
Chur, CH

IILM India, New 
Delhi, IND

Hochschule 
Luzern, CH

Hong Kong Poly-
technic University, 
CN

Hochschule für  
Angewdt. Wissen-
schaften Coburg, D

Engineering College 
of Aarhus, DK

Dalarna University, 
Borlänge, S

Cracow University of 
Economics, PL

Cranfield University 
School of Manage-
ment, Bedford, GB

Ecole Supérieure 
de Commerce de 
Troyes, F

Centro Universitario 
di Organizzazione 
Aziendale, Vicenza, I

Charles University 
Prague, CZ

College of Econo - 
mics & Manage-
ment, Prague, CZ

City College of the 
City University of 
New York, USA

College of 
Charleston, USA

Central Ostro both-
nia University, 
Kokkola, SF

Marmara Üniver si-
tesi, Istanbul, TR

Mae Fah Luang 
University, Chiang 
Rai, T

Laurea University of 
Applied Sciences, 
Espoo, SF

Maastricht 
University, NL

Mahidol University, 
Bangkok, T

Kaunas University of 
Technology, LIT

Keimyung University, 
Daegu, ROK

La Salle University, 
Rio de Janeiro, BR

Kingston University, 
GB

Kyung Hee Univer-
sity, Seoul, ROK

Katholieke Univer-
siteit Leuven, B

Reykjavik 
University, IS

Rajamangala Univ. 
of Technology, 
Bangkok, T

National School of 
Public Health, 
Athens, GR

Perspektiva Inter-
national University, 
Chishinev, MD

Reims Management 
School, F

Momoyama Gakuin 
Univer sity, Osaka, J

Moscow School of 
Social & Economic 
Sciences, RUS

Napier University, 
Edinburgh, GB

Munich Business 
School, D

Mzumbe University, 
Morogoro, EAT

Metropolitan 
University College, 
Frederiksberg, DK

University of 
Applied Sciences, 
Tampere, SF

Stockholm School of 
Economics in Riga, 
LV 

St. Petersburg State 
University, RUS

Stellenbosch 
University, ZA

Sun Yat-Sen 
University, 
Guangzhou, CN

Roskilde Universitet, 
DK

Rovaniemi University 
of Applied 
Sciences, SF

Southern Illlinois 
University, Carbon-
dale, USA

SGH Warsaw School 
of Economics, PL

Southern Cross  
Uni versity, Brisbane, 
AUS

Ritsumeikan Asia 
Pacific University, 
Beppu, J

Università degli 
Studi di Genova, I

Università Ca’ 
Foscari, Venezia, I

Universidade de 
Coimbra, P

Universidade 
Federal Fluminense, 
Rio de Janeiro, BR

Università Carlo 
Cattaneo, 
Castellanza, I

Universidad del 
Mayab, Merida, 
MEX

Universidad Europea 
de Madrid, E

Universidad 
Pontificia Comillas, 
Madrid, E

Universidad Finis 
Terrae, Santiago, 
RCH

Universidad 
Politécnica de 
Valencia, E

Universidad de 
Zaragoza, E

Universidad de 
Guadalajara, MEX

Universidad Cató-
lica, Monte video, 
RDU

Universidad Austral, 
Buenos Aires, RA

Universidad Blas 
Pascal, Cordoba, RA

Universidad de 
Granada, E

Technische Univer-
sität Braunschweig, 
D

Technological Instit. 
of the Ionian Islands, 
Zakynthos, GR

Universidad Argen-
tina de la Empresa, 
Buenos Aires, RA

Thompson Rivers 
University, 
Kamloops, CDN

Tomsk Polytechnic 
University, RUS

Tata Institute of 
Social Sciences, 
Mumbai, IND

Carroll University, 
Milwaukee, USA

Carleton University, 
Ottawa, CDN

Business School 
Ostrava, CZ

Capilano University, 
Vancouver, CDN 

Carroll School of 
Management, 
Boston/MA, USA

Alice Salomon 
Hoch    schule, 
Berlin, D

Asian Institute of 
Management, 
Manila, RP

Budapest University 
of Technology & 
Economics, H

Ateneo de Manila 
University, RP

Bangkok 
University, T

Aalborg University, 
DK

Université Jean 
Moulin, Lyon, F

Universitat de 
Girona, E

Universitat Auto no-
ma de Barcelona, E

Universitat de 
Barcelona, E

Université de 
Montréal, CDN

Università degli 
Studi di Roma La 
Sapienza, I

Università degli 
Studi di Trento, I

Università di 
Bologna, I

Università degli 
Studi di Trieste, I

Università degli 
Studi di Urbino, I

Università degli 
Studi di Perugia, I

University of 
East ern Finland, 
Kuopio, SF

University of Central 
Florida, Orlando, 
USA

University of 
Calgary, CND

University of  
Cali fornia at 
Berkeley, USA

University of 
Connec ticut, 
Storrs, USA

Université 
Montpellier, F

Université Paul 
Cézanne, Aix, F

University of Brit ish 
Columbia Oka nagan, 
Kelowna, CDN

University of Aber-
tay, Dundee, GB

University of Agder, 
Kristiansand, N

Université Joseph 
Fourier, Grenoble, F

University of Oslo, NUniversity of 
Nebraska, Omaha, 
USA

University of 
Liverpool, GB

University of 
Ljubljana, SLO

University of New 
South Wales, 
Sydney, AUS

University of 
Gothenburg, S

University of 
Guelph, CDN

University of Lap-
land, Rovaniemi, SF

University of Guelph 
Humber, Toronto, 
CDN

University of 
Jyväskylä, SF

University of Econo-
mics, Prague, CZ

Helsinki Metropolia 
University, SF

Haute Ecole Louvain 
en Hainaut, Mons, B

Griffith University, 
Brisbane, AUS

Haaga-Helia Univer-
sity, Helsinki, SF

Hebrew University of 
Jerusalem, IL

ESPEME EDHEC 
Business School, 
Nice, F

Fachhochschule 
Nordwestschweiz, 
Olten, CH

Gdansk University of 
Technology, PL

Fachhochschule 
Westschweiz, 
Sierre, CH

Frankfurt School 
of Finance & 
Management, D

Erasmus Universiteit 
Rotterdam, NL
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campus & services.

The MCI offers students an excellent infrastructure with attractive lecture rooms, computer labs, space for group working, and 

modern research facilities as well as conveniently situated student accommodation and car parking, and excellent access by public 

transport. Students also enjoy a unique university setting, with mountains on the doorstep, unbeatable opportunities for sports and 

leisure activities, and three other countries – Germany, Switzerland and Italy – just a short distance away.

 

L I B R A R Y

Thanks to an exemplary cooperation agreement signed with Innsbruck University, students have full access to the international sci-

entific literature and professional library services with generous opening hours. In addition, the MCI has its own smaller reference 

libraries with a selection of newspapers, magazines and journals. 

www.mci.edu/en/library  

A C C O M M O D A T I O N 

As an old university town, Innsbruck offers a wide choice of accommodation in halls of residence, bedsits, flat shares, etc.  

  www.mci.edu/en/accommodation

S P O R T S  &  L E I S U R E 

Innsbruck – at the heart of the Alps – is an outstanding tourism destination that has twice hosted the Winter Olympics and as such 

is the perfect place for year-round sports and leisure activities. The Innsbruck University Sports Institute (USI) is also open to MCI 

students and offers modern facilities for a wide choice of sports and healthy exercise. www.mci.edu/en/sports 

A L U M N I  &  F R I E N D S

The MCI’s alumni association is a dynamic platform for debate and personal contacts for all MCI graduates, students, faculty and 

partners. Panel discussions with first-rate international speakers are a stimulating source of motivation and ideas and an enjoyable 

way to share knowledge and experience.    www.mci.edu/en/alumni 

C A R E E R

In keeping with the MCI’s motto “Mentoring the motivated”, a Career Center with its own international network supports MCI gra-

duates during their first steps and subsequent development in the business world and enables companies to meet their recruitment 

needs from a pool of excellence. The Career Center has a full service offering, including internship placements and job opportunities, 

interview grooming, career coaching and industry recruitment events.  www.mci.edu/en/career

 

L A N G U A G E  S K I L L S

The MCI’s international orientation is underscored by the wide range of foreign languages offered, with a focus on intercultural 

competence and communication skills in addition to language competence. Extra-curricular language courses are available in Arabic, 

Chinese, Japanese and Russian among many others. Experienced language trainers with first-class didactic skills provide a varied 

learning experience with the fun factor included.  www.mci.edu/en/languages 

S T U D E N T  L I F E

As a university town, Innsbruck is a young-at-heart city that offers MCI students creative interaction in a wide range of fields, and a 

variety of entertainment and social activities (art and the arts, music, societies, churches, health, shopping, nightlife, etc).  

 www.mci.edu/en/studentlife 

S T A R T U P S

Entrepreneurial thinking and working are taken seriously at the MCI. The MCI’s faculty, students and graduates with the entrepre-

neurial spirit wishing to set up their own businesses or make commercial use of the results of their research benefit from the in-depth 

expertise, modern infrastructure and financial support available from the Center for Academic Spin-offs Tyrol (CAST).  

 www.mci.edu/en/startup
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rankings,  memberships & awards.

Numerous international awards and accreditations received over the last few years and membership in prestigious academic 

organizations are confirmation of the outstanding quality and high level of acceptance of the Entrepreneurial School® and a 

source of orientation for prospective students on an increasingly complex higher education market. 

N r .  1  i n  r a n k i n g s

For years the Entrepreneurial School® has been consistently up among the winners in polls, studies 

and rankings. That includes the rankings published by the CHE (Center for Higher Education) and the 

Universum Student Survey (based on student evaluations). These impressive results are confirmed by 

polls conducted by various business-oriented magazines on individual study programs (e.g. “Format”, 

“Gewinn”, “Industriemagazin”, etc.) as well as assessments by employers, executives and HR managers. 

T h e  E u r o p e a n  C o m m i s s i o n ’ s  E C T S  a n d  D S  l a b e l s

These two labels are awarded by the European Commission in recognition of excellent application of 

the European Credit Transfer System and the Diploma Supplement Standard. The MCI is one of the few 

universities in Europe to have received both awards.

E F M D  E u r o p e a n  F o u n d a t i o n  f o r  M a n a g e m e n t  D e v e l o p m e n t

The MCI is one of the few Austrian members of the EFMD, Europe’s most important quality platform 

for research, development, innovation and networking in the field of management.

A A C S B  A s s o c i a t i o n  t o  A d v a n c e  C o l l e g i a t e  S c h o o l s  o f  B u s i n e s s  I n t e r n a t i o n a l

MCI is one of the few Austrian members and is currently undergoing the AACSB accreditation process – 

one of the most important global membership organizations of educational institutions, businesses and 

other nonprofit institutions.

F I B A A  F o u n d a t i o n  f o r  I n t e r n a t i o n a l  B u s i n e s s  A d m i n i s t r a t i o n  A c c r e d i t a t i o n

In 2014 the MCI underwent the mandatory institutional audit and additional, voluntary institutional 

accreditation. In both cases the MCI was awarded the Premium Seal. The results show that the MCI by 

far exceeds the requisite quality requirements and are impressive confirmation of the MCI’s standard 

of excellence. 

FIBAA is the leading accreditation agency in the German-speaking world for Master programs in the field 

of economics. MCI Executive Programs and the Master in International Health & Social Management have 

FIBAA certification. The General Management Executive MBA and the Master of Science in Management 

MSc have been awarded the prestigious Premium Seal (the only ones in Austria).

I n t e r n a t i o n a l  A s s o c i a t i o n  o f  U n i v e r s i t y  P r e s i d e n t s

The MCI is a member of this association, whose objective is to promote international cooperation bet-

ween universities in the fields of research, teaching and knowledge transfer.  

E u r a s i a P a c i f i c  U n i N e t

The MCI is a member of this network of universities and other research institutions in East, Central and 

South Asia, and the Pacific.
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C o E  C a m p u s  o f  E x c e l l e n c e

The MCI is a part of this international excellence project, which is designed to bring together businesses 

and young people with outstanding development potential. 

G E 4  G l o b a l  E d u c a t i o n 

The MCI is one of only three technical universities in Austria to have membership in the global GE4 

network. 

V P H  V e r b a n d  P r i v a t e r  H o c h s c h u l e n

The MCI is affiliated to this association of private universities in the German-speaking countries.

M B A  R o u n d t a b l e

To date, the MCI is the only member from the German-speaking world of this club of leading business 

schools and MBA program providers.

T H E  I C E

The International Centre of Excellence in Tourism and Hospitality Education (THE-ICE) is an independent 

international accreditation body which provides certification worldwide for tourism education facilities 

offering high standards of excellence. The MCI has received accreditation for its tourism-related study 

programs. 

E H M A  E u r o p e a n  H e a l t h  M a n a g e m e n t  A s s o c i a t i o n

EHMA is an international association of universities and other organizations involved in the field of 

healthcare. In collaboration with FIBAA, EHMA also offers accreditation for relevant study programs. 

The MCI is the first European university to receive accreditation for all its health-related study programs.  

P r i n c i p l e s  o f  R e s p o n s i b l e  M a n a g e m e n t  E d u c a t i o n

The MCI is the first Austrian university to be affiliated to the UN‘s global Principles for Responsible 

Management Education initiative (PRME).

I A U  I n t e r n a t i o n a l  A s s o c i a t i o n  o f  U n i v e r s i t i e s

The MCI is a member of the UNESCO-based association of universities in 120 countries worldwide.

S c i e n c e  a n d  R e s p o n s i b i l i t y 

Science and Responsibility (WuV) – a joint project run by the University of Innsbruck, Innsbruck Medical 

University, MCI Management Center Innsbruck and the Innsbruck Students’ Union (ÖH) – is an open fo-

rum for an interdisciplinary dialogue between academia and society on scientific, ethical and social issues. 

A l p b a c h  E u r o p e a n  F o r u m  

The MCI is a member of the Alpbach European Forum Association. With its various events and networks, 

the forum offers an interdisciplinary platform for knowledge sharing and an effective sociopolitical 

dialog. 



admission requirements.

A D M I S S I O N  R E Q U I R E M E N T S  F O R  A  B A C H E L O R  P R O G R A M

1.  Individuals with a university entrance qualification (e.g. school leaving exam, appropriate university entrance exam).

2.  Persons without a university entrance qualification but with relevant vocational qualifications who satisfy one of the following  

 conditions:

 • school-leaving certificate from a relevant vocational secondary school

 • completion of a dual education course with a relevant apprenticeship

Persons without a university entrance qualification but with relevant vocational qualifications must additionally sit entrance exams in 

German, English and mathematics. The level of the exams corresponds to that of a non-school university entrance qualification for 

the relevant study program.

A D M I S S I O N  R E Q U I R E M E N T S  F O R  A  M A S T E R  P R O G R A M

Admission to MCI Master study programs is available to students who have a relevant Bachelor degree or equivalent qualification from 

Austria or other countries. Students with work or project experience and/or experience abroad are particularly welcome. Decisions 

relating to the relevance of such programs and recognition of previous qualifications are taken by the Program Director.

A D M I S S I O N  R E Q U I R E M E N T S  F O R  A N  E X E C U T I V E  M A S T E R  P R O G R A M

The Executive Master programs are open to persons who hold a degree and have several years of high-level professional experience. 

Executives with an outstanding professional record but no academic degree may be admitted in the individual case on the basis of 

the criteria laid down in the admission regulations.

Admission to all MCI study programs is based on a three-stage selection process (curriculum vitae / documentation submitted, written 

entrance exam, interview). The dates for the selection process are to be found on the webpage for the study program concerned and 

are also listed on the admissions deadlines page: www.mci.edu/deadlines

further information.  

The MCI team is always happy to assist with regard to applications. Advice on all aspects of study at the MCI, including applications 

and our attractive student services, is available to personal callers or by phone. For an appointment, please mail to office@mci.edu 

or call +43 512 2070-0.

With a program of sample lectures, study program presentations, project presentations and laboratory visits, the MCI Open House 

is an ideal source of guidance in selecting the right study program. For the dates, please go to www.mci.edu/en/openhouse. 

For information on current projects and the latest news from the various study programs, go to “Department News” on the webpage 

of the program concerned: www.mci.edu

To see what other (potential) students and alumni have to say, follow us on

N.B. Places are limited for all study programs. Admission exams may be required for a Master program depending on the applicant’s Bachelor.

Data correct at February 2015. All information subject to errors and changes. Photos: © Fotolia.com: 6-7, 8, 9, 10, 20, 21, 22, 24, 26-27, 29, 30, 32, 36, 38, 39, 41, 42, 43, 52, 

53, 58, 61; © Getty Images: 25, 33, 46; 59; © Goodshot: 11; © Image Direct: 14, 15, 16, 17; © iStockphoto: 34; © MCI-Schletterer: 44, 45, 50; © MCI-Spiluttini: 48, 49, 51, 54;  

© MCI: 2-3, 4-5, 12, 13, 18, 19, 28, 31, 37, 40, 47, 56, 60, 62, 69; © Stockxpert: 23; © Start: 35; © Stubai Glacier: 1
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MCI MANAGEMENT CENTER INNSBRUCK

THE ENTREPRENEURIAL SCHOOL®

6020 Innsbruck / Austria, Universitaetsstrasse 15

+43 512 2070-0, office@mci.edu, www.mci.edu

P A T R O N S

S P O N S O R S S U B S I D I A R I E S

The Entrepreneurial School® is an exciting brand and a rewarding mission. I am delighted to contribute to the MCI‘s success.

Hap Klopp, Founder and longtime CEO of The North Face®, San Francisco 

With the MCI, the Tyrol has a university of international standing, which it could not do without.

Dr. Jürgen Bodenseer, President of the Tyrolean Chamber of Commerce, Innsbruck

I am impressed. Keep up the good work with your blithe obsession!

Dr. Sabine Herlitschka, CEO, Infineon Technologies, Villach 

Faculty is impressive in terms of personal competence and knowledge. I can only recommend studying at the MCI.

Dr. Oliver Glockner, New Business & Technology, Hilti AG, Schaan / LI

The MCI mentors the motivated and helps keep our companies on the path to growth.

Dr. Reinhard Schretter, President of the Confederation of Tyrolean Industry, Innsbruck

The network that was built up while I was studying for an MBA is still active today.

Bettina Gohm, MBA, Vice President Corporate Executive Development, Siemens AG, Munich 

Innovation and practical relevance relate not just to the teaching but to the whole spirit of the MCI.

Dr. Reinhold Mitterlehner, Austrian Minister of Economic Affairs, Vienna

Innovative environment, motivated students and a great atmosphere. I wish the MCI continued success!

Dr. Stefan Sommer, CEO, ZF Friedrichshafen AG, Friedrichshafen / DE

ENTHE T
SCHOOL


