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1.Course Qutline

Ethics related to business is a very challenging and demanding issue these days in Business arena.
The Organizations are watched very careful ly by the stake holders of the society. Old ways of
thinking, just to improve the profit of business by any means has been bypassed by the idea of
socially responsible, sustainable and environment friendly business. | hope, this course will help
you to contemplate in these dimensions and think ethically, while involved in business.

2. Objectives

1. To introduce the concepts and theories related to Business Ethics.

2. To induce rational thinking related to the topics of Business Ethics.
3. An overview about Business Ethics.

4. To know the professional managerial elements related to Business Ethics

3. Teaching Method
1. Active participation in the class during lectures and class presentations
2. Case Presentation (Group)
3. Submission of Final report (Group)
4. Mid-term exam and Final exam (Individual)

The Group report includes the following:

- Title Page

- Executive Summary

- Table of Contents

List of Tables (if available)
List of Figures (if available)
Body of Document

Conclusion

- Implication

References

Appendix (ces)

The anticipated length of the report is with a minimum of 15 pages (Excluding Bibliography) and
there is no hard and fast rule regarding maximum number of pages, in clarifying the ideas. Liberty
is given to groups regarding this aspect. 1.5 -Spacing, 12-Font size and Times New Roman Style is
preferred. Please follow the APA (American Psychological Association) style in preparing the report
and in citing references. The group report is on the basis of in-depth study of a specific topic on
Business Ethics, either in theoretical research or practical application.

The exams are conducted on the basis of reading materials supplied and the issues discussed in the
class. This is done for assessing the students’ understanding of major concepts and theories that
is being discussed in the class.
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4. Evaluation Method

JoThe importance of Business Ethics
i)o Stakeholder relationships, social responsibility and corporate governance
i)o Emerging business ethics issues

v)o The institutionalization of Business ethics

Jo Ethical decision making and ethical leadership

i)elndividual factors— Moral Philosophies and Values

i

i

Attendance / Class Participation/
Case Presentation/ Final Reporte 20 %

Mid term exam ©40%
Final exam °40%

5. Assignments

6. Experiment, Practical Exercise

7. Related Courses

JeOrganizational factors— The role of culture and relationships
i)oDeveloping an effective ethics program
x)elmplementing and auditing ethics programs

JoGlobalization of ethical decision making

8. Textbook
Book Title Publ isher Author Year Tg?tgg?k
Organizational Behavior PearsonEduoatio Siii;i:;)' myy;
9. Detailed Weekly Activities
Week Date Lecture Content Reference Material Remarks
Z3E Uz oF ASUTH

2/2




