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The class covers what is culture and how the culture affects consumer behavior in a global context.
It also includes various examples of global consumer trends and case studies of companies.
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- Understanding culture and cross-cultural differences
- Understanding global trends in a global consumer market
- Being capable of producing appropriate market strategies using consumer trend data
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lecture, discussion, and presentation
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mid-term exam 30%, final exam 30%,
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Consumer Trend Analysis

individual presentation 15%, class participation 15%, attendance
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Consumers McGraw Hills rlii é;rou d 2005 W
The ou!tural dimension of internationa Pegrson Gary P. 2006 o7
| business Prentice Hall Ferraro
trendwatch.com sample report trendwatch.com | trendwatch.com 2015 2NN
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2 2016-03-09 ~ Engg;:::TdéE?dgﬁééu;za;ing culture handout
2016-03-15 (Ecology - culture - social behavior) Consumers. Chap.3
3 2016-03-16 ~ undgrstapding_oulture 2 handout
2016-03-22 | - five dimensions of culture
4 228?é985€29~ changing wor Id of consumption Consumers. chap 2
5 228?6984§85 Meaning & Nature of Culture Consumers Chap.3 ;:22225;5231
6 2016-04-06 ~ communicating across cultures: language Ferraro Chap. 3 lecture gnd
2016-04-12 presentation
7 2016-04-13 ~ communicating across cultures: nonverbal Ferraro chap.4 lecture gnd
2016-04-19 presentation
8 2g8?g9g;fg6~ midtermexam open book
9 228?é93;€g3~ Contrasting across values Ferraro chap.5 ;:zggﬁfzgiﬂa
10 2016-05-04 ~ Understand@ng global consumer trends lecture gnd
2016-05-10 | -case studies presentation
11 2016-05-11 ~ Understand@ng global consumer trends
2016-05-17 | -case studies
19 2016-05-18 ~ Understanding global consumer trends lecture gnd
2016-05-24 | -case studies presentation
13 2016-05-25 ~ Understand!ng global consumer trends lecture gnd
2016-05-31 —-case studies presentation
14 2016-06-01 ~ Understand?ng global consumer trends
2016-06-07 | -case studies
15 2016-06-08 ~ trepdwatch.com region report trendwatch.com
2016-06-14 | - discussion report
16 zgé?é?gélg1~ final exam(final paper presentation)
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