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1. 0= R
Collecting, analyzing, and applying fashion market and consumer trend information to develop

value—added apparel and textile products with merchandising and promotion campaigns for target
markets.

2. ¥=5H
The course aims to provide students with an understanding of the fundamentals in analyzing the
fashion-related information. On successfully completing this course, students will be able to
1. collect and analyze fashion marketing environment information in both domestic and global
marketplaces;
2. assess and realize diverse fashion consumer and current market trend information;
3. create a forecast of a specific clothing classification using predictive websites, publications,
and field research to provide color, fabrics, silhouette, and so on that are one year ahead; and

4. apply fashion information analysis to develop fashion marketing mix and merchandising strategies
into the real market situation.

3. oy
Lecture, Presentation & Discussion of Assignments, Practical session, Field research

4. HIrge
Assignment & Presentation (60%), Exam (30%), Attendance & Participation (10%)
*Exam: quiz (Fashion market and consumer information-related terminology & theory)
*Student Responsibilities
1) Attendance is required. Please be on time. In case of absence, it is the responsibility of the
student to notify the instructor. More than 1 absence will jeopardize your grade in the course
(late three times —1 absence, five times absences — F grade).
2) ALL ASSIGNMENTS ARE DUE ON THE DATE IN THE SYLLABUS at the beginning of class. Late submission
will not be accepted. Written work must be typewritten (11 point font, 1.5 spaced, MS word
standard) in neat form. Must write the assignment title, course title, your name/student ID#, and
submission date on the front cover and include page numbers.

5. tHIE
1) Individual Assignment (20%): “Fashion Trend Watching”
: Report (A4 5 pages) & PPT Presentation (limited to 10 minutes, 2~3 students will prepare the
presentation in the corresponding week.)
2) Team Project (40%): “Development of New Fashion Product Line or Brand”
: 4~5 make a team and work for developing a new fashion product |ine or brand based on the
information which students collect and analyze with team members. (Peer evaluation: All team
members MUST participate in a team project.)

6. &8, 5HE

7. 2@l

1/3




TANY EITHAL X X e mpGIe: )
Fashion E ting: A h Analvsi q New York, N.Y.:
asnion torecasting. fiesearch, Analysts, an Fairchild  |Bramnon, E. L.| 2010 b
Presentation (3rd ed.) S
Publications.
D . 6'.
mMeEAMd 85 Hg'ﬁﬁg? olsd, 2249 2008 ST
= WA _ _ _
W& A0 A NEAEET losm, mae| 0 | @ne
", 2l
21MDJ]1 THEOHAE A2 XA |4, &018, & 2010 DTN
k&I
OHAHIE SAAIZE2] THAE A& R AL M= i%ﬂg Ak 2006 DTN
9. o2l %L UE
> J|2t ZollE PN Bl
i 2016-03-02 ~| Class Overview
2016-03-08 Introduction to Fashion Industry and Information
Reading:
, [2016-08-09 ~| Classification of Fashion Information M"'aak”edourto'u TS
2016-03-15 The Change of Fashion Market Environment drotp
for team
project
3 2016-03-16 ~| Introduction of Innovation
2016-03-22 The Direction of Fashion Change
Reading:
Handout. 2
2016-03-23 ~ . .
4 5016-03-29 Fashion Market Structure Sgbmlt
Individual
Assignment
Reading:
5 2016-03-30 ~| Collecting Information to Analyze Fashion Trends ;tg:gﬁf'tél
2016-04-05 . Methods & Cases LT
individual
assignment
Reading:
2016-04-06 ~| Collecting and Analyzing Fashion Influences and Handout. 4
6 . Present the
2016-04-12 Consumer Information Lo
individual
assignment
Reading:
Handout. 5
7 2016-04-13 Analysis of Fashion Fabrics and Color Trend Submit Team
2016-04~-19 )
Project
Proposal
Reading:
Handout. 6
8 2016-04-20 Analysis of Fashion Styles(Men’ s/Women’ s Wear) Present the
2016-04-26 L e
individual
assignment
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9 2016-04-27 ~| Field Research: Fashion market research "street
2016-05-03 fashion" analysis
Reading:
Handout. 7
10 2016-05-04 Socio—cultural Environment in Fashion Industry Present the
2016-05-10 A
individual
assignment
Reading:
Handout. 8
11 2016-05-11 Methodology of Fashion Field Research Present the
2016-05-17 A
individual
assignment
Reading:
Handout. 9
12 2016-05-18 Fashion Marketing Information: 4Ps, STP Present the
2016-05-24 Lo
individual
assignment
Reading:
2016-05-25 ~| Analyzing Fashion Retail Environment and Handoup. 10
13 . . Submi t
2016-05-31 Relative Information
Take—Home Test
Paper
2016-06-01 ~ .
14 5016-06-07 Reading Day
Analyzing Competitive Situation in Fashion
15 2016-06-08 ~| Business Reading:
2016-06-14 Planning Fashion Merchandising/Marketing Handout. 12
Strategies
2016-06-15 ~ . . Submit Team
16 2016-06-21 Presentation of Team Project Project Paper
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